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marketing mix factors of th i and to compare the opinion of
Thai tourist groups havi crent characteris 0 ing mix factors of
the small resort services in Songkla Province. 370 tou : i i 8 small resorts in
Songkla Province are chosen out by Simple Random Sampling. T nnaire used as a data-
collecting instrument is divided into 3 sections : Tourists’ Perso ection, Tourists’ Behavior
Section, and Tourists’ Opinion Section. The statistics used i ing data are descriptive statisti
(percentage and means) and inferential statistics (t-test a Way Analysis of Variance).

of statistical significance of 0.05, programmed Scheffe’t sed to test the difference in
pairs. The findings are as follows:

On average, most tourists stay in a small resort in
2-3 nights each time.  Most of them come with their family g purpose to visit
relatives/friends. And most of their traveling form is relaxing in nature. They mostly like to pay for
the resorts less than 400 baht per night and in cash. Most of them come to stay in the resort on

Saturday and Sunday. And most of them make their own decision to receive the services.



As for themarketing mix factors of the small resorts in Songkla Province, most tourists

place high opinio e overall marketing mix factors of the small resort services, but in detail,

they agree th the price.  The employees’ quality service is more important than
access to the resorts, which are of equal importance. Then

orts. The least importance is the resort distribution channel.

aracteristics—age, education, monthly income and marital





