Foisos : jluvunmisdniiudiauaznganssu lumsve v adainemaunvenioneuns?
nguwih e

S s w = & o o o = ar a oo = o

R0 udEa SuATUN s a1 uHININALINTTMANd

o= o a w2 - a o o = oo

TANUN: 2546 anwiniun . lseRumnninndogsfedudag

=
-

A d o w L "
uﬁﬁﬁ‘ﬁmﬂ'ﬁ"IEN"I‘I.Jﬂ“."ETJi]U@U"IJC‘I’M'I“J.‘EEH VIIUMUINUIATY - 133 HTT"I

]

:HesayanM1Ineduginviinaiad

o & W ' = o e e o o e [ - u = o
AIAIAN: N1TNBUND NTIULIT AYTNG - VH1INASEINIUUNGRY
UNAADD

5109711533059 31 uuMmEAniuaIanaznganssu lunsne aNo FNAN Y
= ' o ' ¥ S oA v i = 0 e
unveaineanuIngi Wy v unsIsedinun v gean dnnunagpliunisdui

. F
IR LALWRANTTUNGRIV ROV AT s 1T airnaun tladoniinasenisao Idsunga
nisvoaioFnaan nauidsInguilmnouaziuanalumsesnnuuTusunsunis
' e = £ a . =1 e = - e u o =
NN AUFUVAND uieWT 191 Taslga%n1s duniealiesinzan (Depth
interview) M3 AUNTBANTI (Focus group inerview) 1ALMSTUNAUY NS0 (Field
. . = ¥, . ' =) ¥ a e a o :
participant observation ) MNUTIVITIVOYAIIN 3 NN AD T Hﬂﬂi:ﬂﬂﬁﬂ']ﬁﬂﬂﬁ‘mTt‘-‘ltl]11!
= 3 e a i iz [T o 4 © a 1 a ' o
dizmetlne vpinidwiondeeying lavsansiiowintioret13gndoafunistio e,
1 (% = ~ ] P = e o w e
wiadszmalne nazdvaninvoamnay IngiaafgaFiousny uasHemiy (ane.) Nd
Ay C 3 [ | o o ] v
ANtuRINITAY 9ILIAY 36 USEN (Yayn & TuA 1 AueIvy 2546) Tasiimsqungu
1700 HUVIL (S=mple Random Sampling) AAiaNNguA JAGINT 8 V31N HAZARADNIRKIE
o = Y o o a o a1 Yo s o ' P
sEAuGuIMITIuMsiudaya 2 dagmamivies #1dsuliaygmivisininmianeadion
uralszma Ine razdaldgnnaulueyeea iz 1¥inmsqunquaiediauyy
3 o ekt f o o ' o
RWIZI1Z3 (Purposive Sampling) Wwzinamanaidszaumssidinie: Wsunsueans
=3 a o qorae [} P - o = £ ~ I o o = . .
WanyinEn1aun luand 33 wishinsnudeya Tasdun1waliFadn (Depth Interview)

19U 8 1w 3. UM sfis gl ine Aneanien lumaiugnoiu uazgnouniang

= S o o e o4 = = Pem oo W W A -
mawn Tasmumane sfiwaiuuismbdienFaausng anedivelddadonilsunsuns
¥

&

ﬁmzﬁmfmaﬁaﬂcﬂuizm’w 1A 9-11 T91au 2546 vouTEm msans Tne $11a Taod
Suay ENMInHoaie17 1AM 54 14 1E3T M Funauuuiieaws 23 (Field participant
observation) itazN13 ﬁ}!m‘Hﬂ? (Interview) 18 A

Ha91AN15 oML Unnawnmnguidhmnedulviieglszine 25 - 40 11

= : ' o - deg 1 ' : o 1 z 1 &
nsfnuTauas el iyaneidull eglunaurudunatevesdeny duinapiluminnu




vidnenyy aoiunwlanerdvegamdis IFnmluiudnauvewu lidumsay

3 a9 4 1 & o o 5/ e u'.: ' LY 4’ ilﬂ o ll
YRasswaum Msanimeuas uduaeiinia mndiuvganus 3 Tudhl dagly

ar T ] o ar " = - v 4 » h 1
Wnroud et Ia aulanisduaiunisuisvesiaassnaudiaie Inmsaunveyams
voufigInndwnesilatasiaumveuior dmsungAnssunsvaaioiszuyeaniiu 3

¥ ] =

r ) ' ' = 1 a & d
¥ ﬁﬂ [ WHANTIUNDUNIITNBIUNUT ﬁﬂ]iﬂ]ﬂ@ijaﬂQUEﬂuﬂ'qu1ﬂ“ THOUIADIHA YD

o

@

Awmziienngueads e mdeyaiinfiniasdald 2 ngdnssuseninnisvowdio
ar ' e = " " P o aa a o ar o v o
unaaniyeunvenioglsznitens wloniienlfiaawdwuniveuingmean sgialsn
v ) Vo =] 8l ] v a = =
aaulnyaulvnsyaiudunisdasgamuisdawn i laolilaledunisdneisssuna
1 - ar 1 r.(' e . e ' oqg o .:;
TTHI1IN 3. WOANI TUHAINMIVDUNLIYONIIMB AL sxuan@nlszaumsal lvaus
Indgaia vas Nuwudmiumsidumaieadioaluaselil laongueneoisdulnyi
e EY . ¥
- a o Se w da = o = ] W
uur I AednuusEm s e i nfan ) senivle Taeiitliioildlunmsdadulage
Tilsunsumsvieunoutednd Aa 1 Haseniousn laun s1a1 Fodoausen msdnas
o o Yo ow o = '
nsaan Az inaus Indanmen niziaton gama anuudanlng Tusunsums
i = = ' o > - & ' w3 =
Nouiiey Inuins mounssl uazdo 2 dadeniolu Tun magels mssug yadnniw uaz
' ' o
o o = o ) J A ar ' ¥ oas ]
neuad daumsneziani lsunssmsmnaiigaTimnzaununguthvue ldiuaasuis
e ' = o 1 a 5 ’ a w X
vavauiuisandly 4 Uszmamuanugnnglumsveaiion 1dun LuszamEudu (Fire
. 1 . ¥ ¥ .
time Eco - tourist ) iffuvwaminvisadieafin e o adsinmd uasasn nguiidunguiid
Ve a ! =~ & ' - a e LV
valngnaga g1 luiinnudieanumsneasiongaineminin swaans Isunsuns
' = e [ a Ve &
MNounuInDATIMAEAINT W aNAIs wuRuInUngun 2 Ae Uszinmialal ( Regular E.
a4 44 o od e a g 4 2 o = § &,
tourist ) WusinvieaorfiGuuresiionFaiineiavaseiusuiluandnlszilinsed e
o ' v ] ) : = 3
A lulgnguiamisavoaiion lasdswoinanuezainguigssawsa1¥ l)sunsums
1 “ - = o = ' ¢ e '
viounenlugduvu@einuilssinnii | daunqui 3 Uszianmwiznguanuane ( Speci:
. 4 ¥ o e e ' = = oa ' g
Interest Eco — tourist } ilunqugndmlsziiiileinnisvewiivndaiineeguds sxiidnumzn .,
~ ' = ¥ o oy ' a P ' 4
Wowuvazan i1y we TR Tvuuiedsiee i hidudeza) douin v JUd ovq Tsinsuns
neuwinmmnzansuinnesfieanauiiiunsvo afiednumeizan T luaouilnig
nand 13010 1 sunsuvauneanaq hluesiluaouifeadu naugatiolsznninm

- = ¥ o &

IBNI2I509 ( Indepth Eco - tourist ) iiuaquiienidw mu diiiiaudwdaithmiseysng

)

.o
w o

v ¥ 1 l
danadanlaoass nquinilunqudori ufidaduninvoufiorigoiasruusuniiasiag

»
nauiivzid i ueamsiwanud g lums@uniaas



Title: Lifestyle and traveling behavior of Ecotourism's tourists and prospects

Researcher : Manassa Jinjantarawong Institution : Dhurakijpundit University

Y ear of Publication : 2003 Publisher : I3hurakijpundit University Publication
Sources : Dhurakijpundit University library  No. of page : 133 page

Keyword : Ecotourism Copy right : Dhurakijpundit University
Abstract

This research is considered Lifestyle and traveling behavior of Ecotourism's tourists and
prospects wWhich isaquality research. This research also studied tactors which influence the nced
of purchase of product and guidcline in designing ecotourism package and program to suitable for
ecotourists. The rescarch methodologics used include Depth interview , FFocus group interview
and field participant observation by collecting data from 3 groups. First is 36 travel agencics in
Thailand whose service ecotourism and operates under the travel license awarded by the Tourism
Authority of Thailand (TAT ) and isalso a member of Thai Ecotourism and Adventure Travel
Association {TEAT A) (Data by 1 Seplember 2003}, Data are collected from management level
only in 8 companies by Simple Random Sampling. Second is guide, who has legal license tfrom
TAT; by using Purposive Sampling with at least 3 years experience ecotourism guide. Data are
collectcu by Depth interview from 8 persons. Third groups is Thai ecotourist who travel in
national parks by booking through ecotourist travel acencies. The researcher has chosen Thi Lo
Su waterfall program during 9-11 August 2003 with Tracking Tha: Company Limited to collect
data. Field participanr observation is used with 54 traveler .nd [Focus interview is used with

17 persons. One person is collected by Depth interview.

The results of an evaluation found that most ecotourist and prospect are at the age
between 25-40 years old with minimum bLacheloer degree graduated and are in middle class. Most
of them are employeesin private sectors. single and live alone. They nornmally spend their free
time by shopping, interested in sale promotion , watching movie and play internet. In case. ticre
are 3 consccutive days holiday or more, they prefer to travel to another province. They find

travel information from internet and travel magazines.



Traveling bchavior of ecotourist can be devided into three arcas which are behavior
before traveling, bchavior during traveling and behavior after traveling. First, behavior before
traveling : traveler will search information before traveling through internet and ask
recomimendation from referee include reading information which provided by travel agency.
Second. behavior between traveling : traveler like to take photo during the trip and willing to
follow guide's instructions. However most of them only want to travel to destination but not
realy interested with enviromment during trip. Third \behavior after traveling : they will tell their
experience to the others and plan for next trip. Most samples are lively to re-purchase with same
travel agency if they unpress with previous trip. Factors that influencein making decisions in
buying ecotourism packages are as followed | external factors such as price, company reputation.
marketing communication, recommendation from referees and guides, trend, seasons. new

experience. traveling program, expert and cost expenditure. 2 internal factors such as persuasion.

percepiian personalily and attitude.

Designing ecotournism package and program to suitahlc for ecotourists can be div ided in 4
categories hy their specialize 1. First tune Eco  tourist isa person who first travel in eco- tourtst.
This isthe largest group and do not have much knowledge about cen-tourism. They 1ill need
traveling program that provide morc convenicnce. 2. Regular Eco- tourist is the person who
traveling 11 sco-tourism more often. However, they can not traveling without providing the
conveniencc Therefore, this group wiil use the same traveling program as First ume Eca - tourist.
3. Special Interest Eco - tourist is repeotcd clients who love eco- tourism. Their traveling wili bc
collective type for example They will not repuat the same destination and always travel to new
places. Suitable program to this group focus on intensive program to new destination and
different from general program even that is the same place. 4. In-depth Eco -tourist is
professional such as the person who directly work with wild animals and preserve environment.
This is the only group that will not buy travc! program from the travel agencies. They preter to

travel by themselves because they are cxpert on this field.





