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Community-Based Tourism, and Image

Abstract

The research on "Communication strategy and tactics to establish the image of
eco-tourism by the communities: case study in communities in the Khao Luang area,
Nakornsrithammaraj province” is aimed to analyze the communication strategy and
tactics to achieve management of eco-tourism in the Khao Luang area as well as the

desirable image in the viewpoint of communities in the area.

The research was conducted wusing Interdisciplinary Subject Qualitative
Research method in the Interpretative and Thick Description manner in order to
demonstrate the actual ongoing situation through in-depth interview and participative

observation, SWOT analysis, and questionnaires. There was 52 subjects participated in

this research.

The research reveals that:

1. The strategy on eco-tourism of the communities around Khao Luang area

includes 4 aspects as follows:

1.1 Accessible tourist area, most of the communities follow the practice on
accessible tourist area based on natural resource conservation.

1.2 Tourism management, the management of tourism is under the supervision
of various working groups aiming to promote and to cooperate mutually in
natural conservation.

1.3 Tourism activities, it is emphasized that tourists have direct experience with

the nature in the tourist area while the people in the communities



spontaneously learn more about tourism and management of local eco-
system. In the mean time, they are also enabled to appropriately exchange
knowledge and have mutual experience with tourists.

1.4 The participation of the communities, there are two types of participation of
the communities including direct participation and indirect participation

through the community’s tourism activities.

2 Communication tactics of the communities around Khao Luang area in term
of the management of eco-tourism consists of 3 main points In participatory
communication including:

2.1 Participation in providing information;

2.2 Participation in receiving opinions and,;

2.3 Participation in consultation.

The tactics includes one-way and two-way communication, in the formal and
informal settings, and in both negative and positive approaches. Accordingly, the
communities use these communication tactics as a tool to astablish the desirable image

of eco-tourism in the future.

3. In the future, the eco-tourism in Khao Luang area will become community-
based tourism in 4 context comprising:

3.1 Diversified natural resource context, which combine natural conservation
with way of life and culture aiming at the communities to be aware and proud of
themselves;

3.2 Management context, which would be based conditionally on their
responsibility emphasizing the supporting elements in the eco-tourism;

3.3 Activity context, which would bring about the tourism system facilitating in
learning and creating network of natural resource management. The communities wouid
coordinate -in designing such tourism program in order to promote the right knowledge,
experience, and awareness among tourist and local people;

3.4 Community participation context, which emphasizes the communities to
participate in the tourism process from the beginning until the end in order to benefit the

communities n full.





