FDITO4 : NIAQANBUNGAFIUE: WOANTTUUaZNTTUIUNITARaY 19 lunisvieseuFaiing

YU YU luangunwuvUasiazlsumma

s a o ::' = s FoS -1 PN 4
A299 : NUTTAU A UNIINIRFINILUNAY
= I a = o S ar - oo = o
UNNUA : 2548 AMUNNUN UR1INedegsNaiunad

P = = ar = o o PN o - o =, o = o
UASNUS 109U : sudItouazian unInedussnetiadind Suaumauite 110 wih
AFIAY : MIAAIA MINBUNGI NMINBUNGATIUNA WOANTIV AISVIUMIARTULD

AvaNTt : ISBN 974-9746-52-X

i’ﬂqﬂﬁzmﬁ'ﬂiﬁﬁuﬁ ieAnudnEaiznMsSudInmsfntumseuiivueinaueusnyulumn
nyumwuuRsuazUSusma edisamgAnssunisveuiiondeiinavese1vuy efnuuna HazsTRLNTS
- finuniinademsidenninssumsisafieudinauazmsidenundwisuiivadeding enSeufieuainda
MhuifefuszdunsfinufuussgalaiiiinadensdaiulesvieufiouSeiinaueusmyu uas e ouidioy
auAaruRnfusERun ARt udHauNInsAnAhiNadensaa AL lavisufiouTetinave uenm
FBmsauiuns el fmeuamniunseaile lumsifiudeyasnnguensuiidddinulusydu
Frenfinupeutans seduedafinn (semmilesasisiniugs) uasszugaudinutd uuuaeuandy
Auan$uau 1,208 ¥a HansIsewuh wivusuisnasnndemaruiidyInsiminniige sesaanie
Hingas/nses misdedud uazsufinmsnndeyanafidumeuundiusudul defivalfionudaduls
unmdenvieufisaFulnmihududut Aede st daulngwnmidfuiinmsfiemenaiimsyies
rﬁam%qﬁnﬁmmﬁag1J1.:.1J=umﬁiamﬁmﬁ"lﬁ’mmﬁﬂﬁ'ﬂjﬁumﬁw%’ﬂﬁﬁ'qmﬁﬁ'ﬂumaﬁqﬂ waziemruilesi
qﬁﬁﬂnﬁﬂ'ﬂ-3;ﬁﬂqﬁa'ﬁnﬁwmaﬁaﬂ'miw.ﬁmﬁﬁﬁﬂﬂﬁmﬁﬁa“lﬁ'ﬁﬁﬂansznuﬁiaﬁﬁﬁﬁﬂﬁﬁqﬂ
waAnssulumsvieufisudafinavesusnmmyt wnyudw nsiinevieufivuSeling uasunaevies
Merfienrudvulng liveudivade nza Taooman lihesfisasasdamadounndhusudy L uaziinyel
'hfimhaqwu'n nnfige auﬂmmmﬁmnwia’fﬁi'm“l.umiﬁmaﬁwﬁ“ﬁﬁnﬁmﬂﬁqﬂﬁa 111 2,000 LA
Asa uazisruiing ISeulsznaiaug 4,001- 6,000 niiesiiqa Tﬁﬂﬂﬁﬁﬂmia:ﬂ%mﬂﬁqﬁﬁﬂ 39U Uay
$afesigadie 1 5u Tunslivesdisadeiinmensusey lfuienniiga undsisufisafiorm
o liihusudy 1 Aesssumnamanza usegalaiivi ey livesfioudating Sudy 1 de undesssa
PANTANTUAUTTSUA dmTumsrieufisafitinenssuiiunms luvasyies Lﬁm;ﬂuuwgﬂﬂé’uﬁnqﬂ
o wnvueugluuunsduiuiienaudu wode wazFiniidduinniiqa fafufnssuiionu
aesmsiududy 1 AeRsnssumsimuth dmfufnssuasuinsudeinsniige Tuvavieufionds
1 Asfanssunsasuwes 13 n
lunsdadulevieudivadeinaensuszdlfianscunnms 5yt nasfetumsieufiovns

U INdeuau unziieynaa dmnAemsmdeyaundsvieuiisuss 8115 1850 mmsnnds mslivies




-]

~ P - o = 1= Y ' e | o d as ~ :Id
eagatind lastiudy las lullveyauineu wissuinnilssaumsaiudinay liinesdidn e
= g o o S o Y A ? = = e 4 g/ s = = o
ﬂTﬁJﬂﬁLﬂulﬂﬂ’JﬂﬂJLLﬁﬂﬁ\‘ﬂ"ﬂﬂﬂ’ﬁﬁlﬁLﬁ'ﬂﬂﬂﬂﬂﬂﬂ']!.‘ﬁﬁuﬂﬁ ﬁ@ﬂ'ﬂﬂﬂ'ﬂﬂﬂ?iiﬁ?ﬂﬁ?‘lﬂdﬁﬁﬂhﬂﬁﬂLﬂﬁu"ll’]ﬂﬂjﬁfﬂ']
= = ? =, ' o ny = ' ’ 1 as o (4 A ¥
AINTIULATY LWﬂ'lﬁLﬂuclJ'] HEERZNE"N iJT-l!.“ﬂ“I ‘i]'}ﬂllﬂﬁqcl‘]ﬂﬂlﬁﬂ']ﬁluﬁﬁﬂﬂﬂrlﬂ LLﬁELUT?Wﬁﬁ'ﬂﬂJﬁﬂlﬁulﬂﬂ’lﬂﬂ
FIUNTUNNNTARANIRNAABNTAATU 1aNeuNeRTIHNA fie AduraseuneIde sl daundsunianininy
(= = as as ' 1 ) 1 as =
usssuna MssnuinulasanvvsaumraInsunglng luszauLINNgA
w o d L] o s ' ' = A r [ a w d
ANUTURUTITZH NS SLAUMITANHINUNITIADNUYAINB AN AT INIA WU v LU TANUTUAUTD
o ' ' ~ = e ~ Qr qr 9/ 1 ::j-J P ar =5 =4 a ar od
ﬂﬂLLﬂﬁﬂcﬂﬂﬂlﬂﬂ?k‘ﬁﬂﬂl?ﬁﬂlﬂTQWLﬁﬂﬂ 3 @uﬂﬂiﬁllﬂﬂl’lﬁ Hen 997 1uq]m$ﬂ3$ﬁ'ﬂﬂ’ﬁﬁﬂﬂﬁillﬂ'ﬂllﬁilwuﬁ
1 ' s ey ~ :' ' s M oA a o oo ' ’ = = '
msdenvieuieutsinamunzia 1hen uaszdumsanu lianuduiusiuumamesnondlugn
o o w o o " o o = ' . oo ' 1
AN IUANTUTUNUDIITH ITINA ﬁ’ﬁﬂﬂﬂ'ﬁﬁﬂy']ﬂ'ﬂﬂ'ﬁlﬁ'ﬁlﬂﬂﬁ]ﬂﬂiﬁﬂﬂqﬁﬂﬂﬁlﬁﬂQLeﬂqulqﬁ WU Lﬁﬁllﬂﬁﬂ'ETN

o o 4

¥ 3 ¥ 3 v
AUNUTNUNISTLIABNNINTTUNITNOUNIATINF LA Mstautl msanian uaznsinenst luvnsinszau
=5 = o o o ar = ' 1 - . ) - : [ as =
MIANHINANUAUNUTAUNITIADNNINTTUNITNOUNS UTIATILUMSANEUNEI81 uassaumsany 15
o Y o o = =y ’ o :'r
ANUFUNUTOUMSLANNINTTUMSIANL Lazmsani
= = e - as ar e 2 i = = A T
nFsunsuaNufamuYsweYUngnuLI szl Tumsaadu ladenvie uneuFetiag wuii A
P =4 ar = = o =2 =2 = =y ] ' ar = ar
MUNMNWAAINYT LWNFUNANETTUIEAVDIFIIFNYI UTouFANE HaZeAuANET IanuRAULANA 1SR WNENL
g/ J -::'llIr .|=:|II ! PN ::. ' ar s ‘
ANUABINSNBUNI NI UUN AT ST IR NHITNARBULANA WAL AU SaIUTSSU/MTARYT ETIFUN AN
o = =] = = o : ar as - L = a
Tuszaulisonany vazgauAnNY ) nm’mﬂﬂmuLﬁmﬂummﬁaaﬂﬁ'1ﬁ’mmmilﬂﬂ'3ﬂuﬁﬁﬂmuﬁﬁﬁij Lay
' = = ot o o =, ] o ) ar x:::-:!i' as = -
ATINABINITANE UNYINVAITOYITNUTITUBIAUANAINAU  THMUFIAN TN ISz AU 13 fnE
Qs = =1 = '~ 1 — o 3 : P =y
UFINANY HazgauAnyIlnNuAA WRgINUAUABINTS IWLmBuLazLIziion audeens ldouand
-=-'-": 3/ 1 T ar a’ 1 ) [ as = =3 =
UAzIIZNeY BazANUABIMI lMsuazegsuiuaseunsuana T adudutiunyaNuWAANEY
= C-l ar  a £ =5 = | = = = ar 2/ Var F=3 =
EIFUNANYT IUTTAVUTINANY T LUALYANANET IANUAATIIAGINUANUABINS 195 UANUTUANIANAY
9INNITNININTTULATUIINNTNDUNSAFIUNG LAZANUADINT RS UAIII LRI R U UIATS 1y
TEHINVIBUNYAFTIUAUANA 1N U L
']Ja - o oo =1 ar A | = ) o a ' P =
1SHUNSVANUAAMUYB U ITIUNYIN LA IUNTUNNNT PN LNanen1saaa U 1989 NN BN 81T
= 1 ot = A o 4&:.-:5! ar g =5 =5 F= = =1 ' | s
UA WU ATURNAANN I UNANYT IS 2T 5euRnY LAZANANNINANUAALTULANA WALNGINY

o ey

1 ’ = ol = 9/ 1 = 1 s q =
uasvisuneneiidanadenndinsanuiiusssund  Aansdusaesiniinieldeilnsalfiazainauis
-':'-iw-ﬁi’] ﬂditlfﬂn - o o = -~ 9 T 1 a0 e ' ar
mnIUuANLING INAFATTINING UazlUANAN/INGININUANLS IULN Ao UNsUFITAANAIIAU
> =4 i =2 =4 = =1 = o o o e
AU IAT WTIBUNANY T IUsEAUITOUANYN LazgAANTANUAMTINITUNS St UASMUD package O

¢ 1 = ' Qs g ' @ o " =1 R
NN lneunouewand19iu Museanmsiasmiie wnvuhdnu luseduisoudnyg uazeauing,
= = 2 o L Sw o 3 1w ' - =
UANUAAM NG INUUTENU UM IUINTATUINTUANANAY Mumsduasunmsaain wirunanylu

o o =4 =] = = g o o o . = as v ~ NN
TTAVNTHUANY UAZYANANE UANUAAHUNEINUMTIALN AU UNOINVUNAIN AN NTIIA  LaZT

yan1naeANeIN UL 89N AR EAUTIULIAUANA1IAU




Title : Ecotourism Marketing: Behavior and Decision Making Process in
Fcotourism Travel of Youth in Bangkok and Boundaries
Rrsearcher : Panarat Lim Dhurakij Pundit University
Year of Publication : 2005 kublisher : Dhurakij Pundit University
Sources : Research and Development Center No. of Page 110 pages
Keyword : Marketing, Tourism, Eco-tourism Tourism, Behavior, Decision Making
Process

Abstract

This survey study was conducted to examine, : a) the awareness of youth in Bangkok
and boundaries towards the message related to ecotourism, :b) the youth’s preferences .
in ecotourism traveling,: ¢) the influence of gender and education level on selecting
activities and travel destinations related to ecotourism. The study also compared, : a)
opinions of youth ecotourists with different education levels with motivation towards
the decision of taking ecotourism trips and,: b) the education levels and marketing mix
influencing the decision of taking ecotourism travel.

Questionnaires were used to collect the data from the respondents with variety of
education levels including high school, vocational education, and undergraduate and
1,208 questicnnaires were returned to the researcher. The findings indicated that mass
media served as the major source of information related to ecotourism. Television was
ranked as the most important medium in informing them about the ecotourism travel
and faking the trips, followed by magazines, journals and newspapers. The majority
of the youth was aware of the meaning of ecotourism by defining it as a form of
traveling with the emphasis on environmental conservation while they were not
realized that ecotourism referred to a form of traveling with the activities causing

the least negative impact on the natural-based sites.

The results on the preference of youth in taking ecotourism trip indicated that the
majority of all surveyed had direct experiences with ecotourism and they ranked
beaches as their most favorite destination. Youth ecotourists preferred to travel during
the school break in the winter month with the expenditure of lower tham?2 ,000 baht
per visit while the minority of youth travelers indicated that their spending were
ranging from 4,001 to 6,000 bath per one trip. The respondents had the maximum
length of stay of 3 nights while some were taking a one-night journey as the minimum
of trip duration. In terms of the party composition, it was found that most youth
ecotourists iraveled in groups with their friends to visit sea-based sites. Natural sites
served as the most important motivation drawing the youth to ecotourism travel while
recreational activities were rated the least important. The majority of respondents
was seeking an experience with adventurous and physically challenging activities.
They ranked trekking as the most preferred activities with such complementary
activities as rubber rafting and bamboo rafting.

T'he decision making process of taking ecotourism trips began with being informed
about the message related to ecotourism by mass media and personal contacts. If
uninformed by the mass media, youth ecotourists, first, did the self-searching of the




]

information concerning ecotourism sites, followed by taking the trip without
antecedent information, making self-observation from direct experience and
repeating the trip. Most ecotourists were seeking pleasure from doing such
complementary activities as trekking, diving and mountain climbing. They agreed
that the marketing mix especially the travel sites with natural beauty and their

securlty system influenced them to take ecotourism trips.

It has been suggested that no relationship was found between gender differentiation
and decision to choose the top-tree lists of eco-tourism travel sites including beaches,
waterfalls and mountains. However, the findings indicated that the education levels
correspended with ecotourism of water-basted sites such as beaches and waterfalls.
The education levels did not parallel with mountain-based sites. Also, gender
differentiation did not relate to such ecotourism activities as trekking, diving and
cave viewing. However, the education level had significant impact on selecting
specific activities including cave viewing while no relationship was found between
the education level and certain activities including trekking and diving.

There were multiple motivations and reasons for ecotourism travels. To compare

the motivations of youth in making decision on taking the trip, the survey indicated
the following results:

Physics and psychology

The youth ecotourists with their variety in education level possessed different opinions
towards their need in visiting natural sites.

Culture and education

There seemed to be a split of opinions among youth travelers in terms of their interests
in learning about art and culture and their interests in natural conservation.

Society

All surveyed respondents with their variety in education had different viewpoints on
social benefit of, :a) socializing with friend and traveling, : b) visiting relatives and
traveling and, : ¢) family get together and traveling.

Entertainment and pleasure

The attitudes of the respondents in high school and those in undergraﬁuate study
varied in terms of the benefit-sought for pleasure from complementary activities of
ecotourism and for being entertained from participating in recreational activities
during the trip.

Marketing mix factors were dynamic in influencing the decision for ecotourism travels.
To compare the factors in the marketing mix such as products, price, place and
promotion in influencing the decision making of youth travelers in this market, it was
found that the youth with high school education and those with undergraduate degrees
had different opinions towards the natural sites. Youth ecotourists were more likely
to choose either accommodation in resort style with equipped facilities or camping to
unite with the nature in addition to having tour guides advising them on ecotourism
sites. Also, youth travelers with high school education and those with undergraduate
degrees were disagreed that the cost for purchasing a package tour was less expensive
than that of self-arranging trip. In terms of the channel of distribution, all surveyed
had different opinions towards the tour agencies providing full services. They also
disagreed in the aspect of promotional activities such as holding a press conference
promoting ecotourism sites and word-of-mouth way of communications.





