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ABSTRACT

This study is a mixed survey and focus group research to study ecotourism awareness
among youths in the Bangkok Metropolis. In particular the study focuses on the following
topics:-

1. correlation between media exposure behaviors and ecotourism awareness;

2. correlation between demographic factors and ecotourism awareness;

3. effects of mass media and personal media on ecotourism awareness.

The target population is secondary and university students between the ages of 11 and 25
in Bangkok Metropolis. The research methodology used two techniques:

PartI questionnaires collected from 400 student samples

Part I focus group discussions for 3 groups of 40 student samples

Percentage, mean, t-test, One-way ANOVA and Pearson’s product moment correlation

coefficient were used for data analysis. SPSS software was used for data processing.

The results of the research are as follows:-

1. In general, mass media exposure behaviors are not correlated with ecotourism knowledge,
but radio exposure is significantly correlated with ecotourism knowledge.

2. Personal media exposure behaviors are not correlated with ecotourism knowledge.

3. Mass media exposure behaviors are not correlated with ecotourism awareness.

4. In general, personal media exposure behaviors are not correlated with ecotourism
awareness, but receiving information from monks and teachers is significantly correlated with
ecotourism awareness.

5. Mass media exposure behaviors are significantly correlated with good ecotourism

behaviors.



6. In general, personal media exposure behaviors are not correlated with good
ecotourism behaviors, but receiving information from friends and relatives is significantly
correlated with good ecotourism behaviors.

7. Ages and educational levels are related to ecotourism awareness, but genders and
family income are not.

8. Concerning the focus group discussion, the student samples believe that personal
media are more effective to ecotourism awareness than mass media, especially for personal
communications in a simple and friendly environment.

Moreover, the students suggest that the presenters of ecotourism campaigns should
be in the same age group or slightly older; be credible, knowledgeable, and experienced in

ecotourism; and have the capabilities of knowledge transfer and persuasion.





