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Abstract

According to the traditional policy, ‘to trade goods with other countries’ tended to be a popular
solution for generating high growth to the Thailand economy. Many significant external factors, an intensive
competition in the global market, many shifts forced by globalization, the rapid development of industrialized
countries’ technology, the trade sanction policy, the integration of several countries and the entry of strong
competitors such as China and Vietnam, create a considerable pressure on Thailand economy. As a result,
Thais are forced to find out new strategies constantly in order to cope with those forces as well as to create
growth to the economy.

Nowadays, ‘Tourism’ plays more important role as an effective solution. In addition to the unlimited
nature, tourism is also be able to generate high income to the country through several channels included air-
ticket fee, travel agencies, hotels and other small businesses such as spa, golf courses, shopping areas,
restaurant, souvenir shops and other small businesses.

Consequently, this research is mainly focused on the tourism behavior. The tourist’s destination
choices and the major factors that influence to their decision making process as well as the different lifestyles
of Thailand tourist are studied by using the economic concept, statistical table, regression equation, separated-
factor analytical method and other related methods.

In summary, income has continued to be the one and only important factor that reflects the behavior of
tourists in the world market in order to making a decision. And according to depth habits of visitors to
Thailand, mostly come around the time of New Year's celebrations, the peak months of the tourist season are
usually during the month of December and January. And in the opposite, the tourists are less during May and
June significantly. Finally to develop the economy of Thailand effectively, the Government would play the
important role to support and help those who engaged in the tourism industry and will also prepare a long

term plan to urge the competitiveness of Thailand





