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Abstract

The purposes of this research were 1) to study behaviors of Thai tourist
interacting with media, 2) to survey the traveling information requirement of tourists
who plan for Chiangmai cultural touring, 3) to study the need of an interaction on
media, and 4) to create and develop a communication interaction model for the
Chiangmai cultural mobile tourism.

The samples were 2 groups; 400 samples of Thai tourist selected by
applying the quota sampling technique, and 10 experts /scholars who are professional
in new media and Psychology. The second group was approached by purposive
sampling technique. Aside from this, the questionnaires and the media prototype were
used as the research instrument. And the results were analyzed under considering of
percentage statistics and mean:

The findings indicated that 1) the samples used the mobile media
(smartphone/tablet) daily in order tosearch for information and do chat. But for other
activities such as posting, giving comments and playing games, they do randomly,
depend on their convenience. time. 2) The samples required for information to support
their travelling, which arethe contact information, residence, restaurant and beverages
services, near places to visit, vehicle fuel station, located GPS information, service
charges; accommodation ~along the way, souvenirs, security system, and the
convenient first aid station. Moreover, they required for the information about
histories, environments, literatures, traditions and festivals, archaeological sites, local
food, local life, folk music, folk dance, local wisdom beliefs and rituals, folk plays,
and local wares. 3) The samples ordered the media to have interaction interfaces;
which are the linkages formed with images, graphics, texts and related symbols. The
pacing of interaction should be moved and stepped page by page. For the searching
functions, the media should provide searchable function by entering the keywords and
then the resuits show only matched information exactly. Nevertheless, the media
forms to convey the contents should be images, videos, animations, audios, texts and
graphics. 4) The communication interaction model for the Chiangmai Cultural Mobile
Tourism included 3 models of interaction, there are the informative, the proactive and
the mutual interaction. Furthermore, the result of assessment by the experts/scholars
shown the high score for all models. And for the results of assessment of tourists, the
proactive model is the most popular, followed by the informative and the mutual
interaction model sequently.

Keywords: Interactive media, Interaction Model, Cultural tourism, M-Tourism
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