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Abstract

The purposes of this research were io study the opinions of tourism Emt'ﬂ[:l]'EﬂEl.-ll‘ﬁ toward
government’s policies on tourism markeling in Rayong province and to compare the opinions based on
demographic characteristics. The sample included 92 tourism entreprencurs. Questionnaires were used as a
research tool. Data were analyzed by Irequency, percentage, mean, standard deviation, t-test, and analysis of
variance.

The results of the research indicated that the mean score of overall opinions that entreprencurs had
toward the tourism marketing policies of government was at median level. Analyzed in term of" aspects, only
medn score of ourism sur-.ficu"as:pecl was at high level. The other aspects were at median level in which the twa
highest included advertisement and public relation aspect and tourism resources aspect. The comparison of
opinions toward tourism marketing policies of government of entreprencurs based on demographic
characteristics showed that those with difference of marital stalus and monthly income had difference in
opinions, calculated at 0.05 statistically significant levels, Comparing in aspects, in tourism resources aspect,
entrepreneurs in different marital status had difference in averall opinions at 0.05 levels, [n information aspc.::t,
entreprencurs in different marital status had difference in overall apinions at 0.01 level. In advertisement and

F
public relation aspect, entreprencurs in different marital status and monthly income had difference in overall

opinions at 0.01 and 0.05 levels respectively, ¢
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