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Abstract

The purpose of this research was to study marketing communication affecting decisions to
purchase sunscreen, of students in Tourism and Hospitality Faculty, Rajamangala University of Technology
Rattanakosin Wang Klai Kangwon Campus, and their decisions when they were classified according to
personal characteristics. The sample included 272 students.;Questionnaires were used as a research tool. The
data were analyzed by frequency, percentage, mean, and standard‘deviation.

The results showed that: marketing communication had an effect on students’ overall decisions to
purchase sunscreen at medium level. In terms of aspects, every one of them was at medium level. Item by item
study of each aspect showed that television media from advertisement aspect and discount from promotion
aspect were regarded at high level while publicity, direct sale, and direct market aspect were all at medium

level.

Student’s SIZNALULE. ....c.coveveerieireeierieerieeeee e

Independent study advisors’ signatures 1. .....c..c.coeoveerererereneeneeneeneenes 2 e



