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The purposes of this survey research were (1) to explore the
characteristic of European and American visitors, and related variables --
destination image, service quality, satisfaction and behavioral intention in long
stay tourism; (2) to analyze the confirmatory factor analysis; (3) to analyze the
path analysis of related variable (4) to define the model of service quality,
destination image and satisfaction influencing behavioral intention of European
and American visitors in long stay tourism. This survey research employed
both qualitative and quantitative study. The populations were European and
American visitors travelling in Thailand for more than 2 weeks. The data were
collected by using in-depth interview and survey questionnaire. The unit
sampling 320 each of European and American departure visitors were collected
by using the multi-stage probability sampling method at Suvarnabhumi
Airport., and the data were analyzed by using descriptive statistics,

confirmatory factor analysis, path analysis, and structural equation modeling.
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The research findings indicated that 1) the units sampling of European visitors
were economical tourists at age of 25-34, residing at hotel, 2500 baht per night
or lower, and having a personal spending less than 1500 baht per day; while the
unit sampling of American visitors were medium price tourists, residng at hotel
and resorts hotel, 1,001-2,500 and 4,000-5,500 baht per night, and having a
personal spending 1001-2000 baht per day; Both groups traveled in Thailand
for more than 2 weeks to 6 weeks, and they had high attitude toward those
related variables; (2) the confirmatory factor analysis showed that all observed
variables were the components of those related latent variables of both
European and American visitors in long stay tourism; (3) the path analysis
results showed that destination image, service quality, and satisfaction had
direct and indirect effects on the behavioral intentions of both European and
American visitors in long stays tourism at .01 level of significant; (4) from the
structural equation modeling, the most important components influencing the
behavioral intention of European visitors in long stay tourism were destination
image in terms of attraction, and service quality in terms of empathy; while the
most important components influencing the behavioral intention of the
American visitors were destination image in terms of activities, and service
quality in terms of reliability. Moreover, in this research indicated that (1)
destination image and service quality could have positive or negative direct
effect on satisfaction; (2) service quality had negative direct effect on
behavioral intention in long stay tourism; and (3) newly discovered that
destination image and service quality had direct effect on each other at .01 level
of significant. The adjusted model of both European and American visitors

were good fitted with the empirical data whereas; the statistical results of
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European Model showed X’= 10.20, df =15, P-value = 0.81, RMSEA = 0.00,
SRMR = 0.03, GFI = 0.99, AGFI = 0.97; and the statistical results of the
American Model showed X°= 19.12 df = 18 P-value = 0.38 RMSEA = 0.014
SRMR = 0.04 GFI = 0.99 AGFI =0.96.
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