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Research Title Factors Affecting Chinese Tourist’s Decision Making on Travelling
in Chiang Mai.
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for useful information from tourist agencies in their hometown. They would spend 4 — 7 days in

Chiang Mai.

The survey also revealed that the 4 main factors (4 Ps) affecting Chinese tourists’
decision to visit Chiang Mai are as follow:

1. The Product — The factors that attracted the Chinese tourists to travel in Chiang Mai

are that there are many historical sites and old temples in Chiang Mai (mean = 4.28). The tourists



found that Chiang Mai people are very friendly, and the city is well-known as one of famous
tourist destinations.

2. The Price — The most important factor is that there are various choices of prices when
visiting tourist attractions in Chiang Mai (mean = 4.35). Secondly there is a wide variety of a tour
package to choose. Thirdly cost of living in Chiang Mai is not too expensive. And the tour

package is cheap and worthy.

3. The Place —




