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e tourism business

entrepreneurs in 1. The samples 0 e § e drawn from 5 Japanese
tour agency entrepreneurs. qual dy was conducted from September 2010

to November 2010. The research instrument applied in the study was interview form.

The research findings indicated that:

The factor which influenced the Japanese tourism business entrepreneurs in
Chiang Mai to migrate was personal factors. Male breadwinners had power to make

decision to migrate and settle in Chiang Mai based on their personal preference in



Chiang Mai. Another factor was declining economy in Japan, which became motivating

factor supporting more migration of Japanese entrepreneurs.

The results also revealed that the cause or factor influencing the start up of tour

agency business in Chiang Mai was that being tour agency entrepreneurs in Chiang Mai

se people in
ation of tour

bine Thai and

Japanese € anding about the
demands of Jap were able to develop
flexible package tou iding about Japanese tourists’

behaviors that the package tour was well-presented without communicative limitation

of language.





