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Abstract:

Thailand is one of the important tourist destinations in the world. China is the most rapidly
growing tourism market in the world, and has become the world's second largest source country,
but also the second-highest source country to the international tourism market in Thailand.
Tourism perceptions are the most direct route to evaluate a tourist destination, or scenic area and
its services for tourists. We Media is a channel which the general public provide and share their
true views and their own news through digital technology and the global knowledge system. Also
it’s the most direct and effective investigation way in the Internet age. In this study, through
collecting the online tourism forums, one of the We Media, in which the Chinese mainland tourists
discuss the travel experience in Thailand, using content analysis to analyze the perception and
evaluation of the Thai tourism. Overall, tourism perceptions of the Chinese mainland tourists to
Thailand is better, in response to various elements of the tourism consumption and its
environment.
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