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ABSTRACT

The purpose of this research was to study the influenced factors to the
inspiration of foreign tourists visited Samut island again
This was survey research by chance random. The sample group was 398

foreign tourists visited Samui island, Samui district, Suragthani province age from 15
upward. The research tool was the questiocnnaire contained choices and three parts of open
guestion. Part 1 was the general question of the replied persons contained sex, age, status,
education, profession, income and naticnality. Part 2 was the behaviour of the tourists at
Samui island contained the number of times to visit Samui island, the accompany, the main
intention, the number of times to stay at Samui island, the impressive things of tourists, the
probiems, the obstacles and the cther things to be developed. Part 3 was 26 items of the
factors that made inspiration of {oreign tourists to visit Samui island again contained 8 items
of physical way, 9 items of mind and other 9 items. The program SPSS (Statistical Packager
for the Sociai Sciences) was used to analyze the data by frequency, percentage, mean,
standard deviation. Parametnc and Non-Parametric were used for mean test of 2 groups of
sampling and multisampiing.

The result showed that:

1. The foreign tourists who visited Samui island were male 67%, age 21-30 years
(27.6%), single (65.3%), Bachelor degree (19.3%), the cwner of business (32.2%), income
per manth 30,001-60,000 baht {21.4%) and most of them were British (32.9%)

2. B3.79% of the foreign tourists ever visited Samui island 2-3 times (17.89%) The
main intention to come to Samwi island for touring {56.5%) and came alone most (39.9%).

Most of them stayed overnight at Samui istand 1-7 days (29.6%)
3. The satisfaction of the other ways (‘)_C=4.O131. 5.0.=.6806) the was friendship
and welcome of the native created inspiration to the foreign tourists visited Samui island

again most. The second was the satisfaction of mind (J_C:3.9277, S.D.=.6203) getting the

knowledge most. The satisfaction of physical way (X=3.8299, S.0.=.6114). They mostly

felt satistied with viewpoint and sightseeing.



4. The test of hypothesis showed that:

1) The satisfaction of the physical way that made inspiration to the foreign
tourists visited Samwui island again no difference in sex, age, and income at the significant
level 0.05

2) The satisfaction of mind that made inspiration to the foreign tourists visited
Samui island again no difference in sex and age but having difference of their income at the
significant levet 0.05

3) The satisfaction of the other ways thal made inspiration to the foreign
“ourists visited Samui island again no difference in sex and age but having difference of
their income at the significant level 0.05

4. The foreign tourists visited Samui island be satisfied of being friendly and
smiling of the native (26%), the nature, the sightseeing and the beautiful beach (22.4%).
Many kinds of food were delicious and nutritious (11 %]) respectively.

5. The problems and the obstacies that the foreign tourists got most were safety
on the road, the firm of the road, the traffic, the pollution and the garbage (44%). The
second was the dirtiness from selling along the beaches such as chaweng and Lamai

| beaches (36%)

6. The foreign tourists needed to be developed as follows:

- Repairing the main roads and rebuilding the new ones to reduce the traffic
problems. '

- The period of using visa was rather short. it should be used not less than
three months.

- The renewal of the visa should be more easy. They should not go out of
Thailand to renew the visa.

- The dustbins should have enough.

- Preserving the beautiful nature of Samui island from being concrete
buildings not overbuilding. The airport should not increase.

- The English signposts should have more. The taxis should have meter.



