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ABSTRACT

The aim of this research is to describe general situation of a private Spa centre,
Thaisappaya, and propose a marketing plan for health promotion tourism. This research
employs two questionnaires of interview for collecting the data in three groups of people.
The first group included 296 people who were customers of Thaisappaya. The second
group consisted of 400 people whos ages between 20-80 years who lived in
the Khon Kaen Municipality and used to be customers for Thai massage anywhere in
Khon Kaen. The data was collected and analyzed for market planning based on inside and
outside environment, SWOT and Marketing Mixed (7P’s) analyses. The results
demonstrated that Thaisappaya’s target group was the government officers who lived in
the Khon Kaen Municipality. The important competitor of this business was the Physical
Therapy clinic of the Faculty of Associated Medical Sciences, Khon Kaen University.
Thaisappaya’s strengths included the following items. 1) the cooperation of 3 organizations
with management experience that facilitate positive image of Thaisappaya. 2) the customers
who are the government’s officers can partially refund after having Thaisappaya services.
Opportunities of Thaisappaya are government’s policies on health promotion and prevention
for well being. Thaisappaya’s weaknesses, however, were that it was not quite well known
in Khon Kaen. This was probably because it had not been seriously publicized. Yet,
the health care services did not have a variety to cover the customers’need. Thaisappaya’s
threats include the limitation of budget and now a days this business is becoming

competitive in big towns of Thailand.



The researcher has proposed a marketing plan for health tourism of Thaisappaya
using Marketing Mixed method which includes (7P’s) product, price, place, promotion,
people, physical evidence, process. In addition, by improving the organization’s structure,
and completing the service chain, and providing a distinct service, Thaisappaya should
satisfy and gain more customers.

Since Khon Kaen is a centre for many businesses of the northeast region of Thailand,
it is belived that the marketing plan for health tourism of Thaisappaya will have a trend to
gain more customers not only from the government officers who live in the Khon Kaen
Municipality, but also those who live in the nearby provinces. Hopefully, the groups of
such officers will bring about a transformation of conventional services to health tourism in

future.



