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ABSTRACT

The purposes of this study were, firstly, to study the overview of the tourism marketing at
Indochina Market and Mukdahan Immigration Checkpoint. Secondly it was expected to study
tourist behavior in the studied area. In addition, it aimed to analyze the strengths, weaknesses,
opportunities and threats of tourism in the studied area. Furthermore, it was expected to provide
marketing strategies for border tourism as well as the commencement of the Second Mekong
International Bridge in Mukdahan province.

The samples consisted of 2 distinguish groups. The first group composed of 400 tourists,
divided into 360 national and 40 international tourists. The other comprised of tourism related
stakeholders. To collect data, both qualitative and quantitative were utilized in the study.
Questionnaires were used as a method of data collection for tourists and interviews for tourism
stakeholders. Subsequently, the gathered data was analyzed in terms of descriptive and inferential
statistics through implementing the Statistical Package for Social Science for Windows (SPSS).
The data was analyzed in terms of SWOT in 4 separate aspects, which are tourists, tourism
resources, tourism businesses and the accessibility of tourism destinations.

The results of the study on SWOT analysis revealed several considerations. Firstly, it
could be stated that Mukdahan Province has strengths in terms of border trading and a variety of
tourism resources including both natural and cultural tourism destinations are founded in the
province. However, there were some weaknesses that should be considerably improved. It could
be said that all tourism stakeholders within the province should operate tourism activities

effectively. Similarly, the standard of tourism personnel and public relations should be developed.



In terms of opportunities, there were provincial policies and plans that implemented for
encouraging tourism activities in the province. In addition, there will be the opening of the second
Mekong Interﬁational Bridge in forthcoming years. Several imperative threats of the tourism
industry in the area were the issue of oil crisis, and the unstable of national economy.

In relation to marketing mix strategies for border tourism in Mukdahan province,
in terms of tourism products, firstly, it could be recommended that the province should develop
product quality through ameliorate weaknesses of tourism products. In addition, alternative
tourism activities should be created. Secondly, tourism product prices should be determined by
implementing the Product bundle Pricing and Discriminatory strategy in order to provide
appropriate selections for tourists. Additionally, tourism products should be further distributed
through different channels such as the Internet and tour operators. Last but not least, the
marketing promotion strategy should be utilized by emphasizing on public relations as well as

conducting tourism activities. It could be beneficial for Mukdahan province in order to increase

the degree of recognition.



