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Spending Behavior of Thai People Visiting Khon Kaen Province.
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Abstract

This is descriptive and field survey research study of spending behavior of Thai people
visiting Khon Kaen province. The sample group is Thai people visitors whose age not less than 15
years old.

The result of the study reveal that the most of Thai people who have visited Khon Kaen are
the excursionists. The main purpose of their traveling is to relax, travel by private car, the most of
them do not contact any tourist guide agents or companies because they believe that it is not private
and not comfortable for them. Staying with their friends or relatives is the best choice for the tourists.
The most popular souvenirs for the family is most things for eating. The favourite entertainment style
15 seeing the movies or listen to the music. The food and drink expenditure is in the range 101-500
bath per person per trip and the total expenditure per person per day is in the same range too. 1n the
future, the visitors will travel to Khon Kaen again because they impress in the environment that very
perfect to relax. The findings are shown that the visitors satisfaction in terms of traveling,
accommodation, food and drink services, tourist entrance fee, souvenir service are in the top level.
Find the visitors satisfaction about the tourist guide company service and entertainment service are in
the medium level.

We can conclude from the findings as the suggestions for the development of Khon Kaen

tourism marketing. It is suggested that government and private sectors should cooperate and give



support to tourism, help create awareness of the people, there should be officers who can provide
help and give advice to tourists, training them to rcalize the importance of tourism resources

conservation. Lastly, tourist destinations especially the unique I-san culiure should be promoted.



