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Abstract

This research study aimed to look at the needs of tourists for forms of food service, factors affecting
tourists’ choices for food service, problems in conducting food service business, and market opportunities
for food service in the tourism industry. The population consisted of 538 Thai tourists visiting the northern
region of Northeastern Thailand. The subjects were selected via stratified random sampling. The data were
gathered by the use of a questionnaire that was developed according to theories on food service business and
secondary data from literature reviews.

It was found that the majority of the tourists wanted, in declining order of importance, food and
drinks as a meal, drinks in general, and food for souvenirs. Food and drinks were mainly bought at places
outside of tourist spots. All of the factors affecting the tourists’ choice for food service were regarded as
important. These were pricing, distribution and marketing campaigns. Additional data were added: food
variety, food freshness, deliciousness, reasonable prices, fast service, convenient and safe parking, pleasant
atmosphere, and good service. As for characteristics of food service that support tourism, the tourists thought
that the food service should be available at rest areas en route and at tourist spots in a restaurant (not a food
stall) with waiters and waitresses. Other characteristics were cleanliness, fast service, and location at tourist
spots and communities with convenient transportation. Regarding the type of food, the tourists highly agreed
that the food should be I-san food with a lot of varieties to choose from. The problems of food service that
were found to be the most problematic were food quality, cleanliness and safety, the need for a quality
assurance organization, accountability of manufacturers or shop owners, and lack of information on famous
restaurants in each province. On market opportunity, it was found that every province had a slim
opportunity. However, market opportunities could be enhanced by improving the form and increasing types
of food and drinks as well as standardizing service. Those who had a role in creating market opportunities,
ranked according to declining importance, were entrepreneurs, Tourism Authority of Thailand, local people,

government units and local administration organizations.



