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The purpose of this research is to study the behavior of tourists, dealers and

entrepreneurs to determine the potential for increasing eco-souvenir goods in

Northeastern Thailand.

The research method used field survey research and questionnaires to analyze the

factors that be able to influence souvenir-marketing development, demanding of

tourists include using local materials, culture and local styles for each project location.

The resecarch subjects were sclected from Northeastern Thailand.



By considering factors of a total of 510 tourists, dealers and entrepreneurs from five
(5) different cities, (Khon Kaen, Loei, Chaiyaphum, Nakom Rachasima and Roi-et),
valuable data was collected which will be used to determine the feasibility of

manufacturing additional souvenirs.

Elective design, by using quota and judgment samplings, revealed that the type and

material of goods those tourists’ demands are:

1. Lamps made from mulberry paper, bamboo and local silk.

2. Cloths made from cotton and silk.

3. Document file made from mulberry papers, bamboo and sedge.

4. Pen-stands made from bamboo, coconut shells and stones.

5. Baskets made from bamboo, sedge and rope.

6. Jars made from bamboo, coconut shells and stones.

In diversity of style, goods that tourists demand are goods that are unique for each

location and have the feeling of culture, tradition and that are made from materials

local to that area.

In diversity of development, the goods should be developed and have a wide variety

of types by location, promoted by good marketing.





