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ABSTRACT

The objectives of this research were to examine the opinions and satisfaction of tourists
regarding factors that influence the effectiveness of agro-tourism in the upper Northeastern region
of Thailand and to obtain some general background information of agro-tourism in the region.
The respondents were 300 agro-tourists and proprietors of 30 agro-tourism related businesses.
From the findings, the average age of the tourists was 31.51 years, almost all ran their own
business, and the average income was 24,485.67 baht per month. The main purpose of travelling
was for relaxation, the main mode of transport was by private car, almost all stayed in hotels,
guess houses or bungalows, and spent on average 780.31 baht per night. Most tourists stated that
the government should encourage and support the upper northeastern region as an agro-tourism
centre. The tourists believed that the following were highly satisfactory aspects of agro-tourism:
ease of access, facilities and amenities, souvenirs, officer services, government policies and location
of tourist site, The age, career, and education level were found to have some bearing on the opinions and
satisfaction of the tourists, although the level of income did not. The tourist respondents also believed
that agro-tourism needs to have a development plan focusing on the following aspects: 1. Price level; 2.

Increased local awareness of tourism issues, such as natural campaign; 3. Local awareness of tourism




such as cleanliness and safety; 4. Increased local awareness of tourism issues, such as tourist safety; 5.

Local guides; 6.Local information sources; 7 Facilities and amenities; 8. Access to sites; 9.Local

tourist attractions, and 10.Promotion of local tourist sites.
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