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Thirachaya Maneenatr. 2007. A Study of Factors’ Appropriate Characteristics on Job Training of

Student Demand as Desired by Work Establishments. Khon Kaen University.

Abstract

The purposes of this study arc investigatc and compare the requirement of work
establishments on the job training of characteristics’ bachelor degree student level (Bachelor of
Business Administration Program in Hotel and Tourism Management) Faculty of Management
Sciences and Nong Khai Campus, Khon Kaen University. By studying appropriate characteristics on
job training of students: knowledge quality of technical, working skill, habit business in the work and
having human relations. The samples of the study are 360 persons in 12 work establishments of
tourism and hotel. The rescarch equipments are questionaires and in-deep interviews. The information
analysis used SPSS for Windows program. The results are:

The appropriate characteristics on job training of student that the work establishments in
knowledge quality of technical side are basic computer program, room management, tourism
management, hotel and tourism respectively.

The appropriatc characteristics on job training of student that the work establishments in
working skills are English, service. the third language skills such as Chinese, Japanese, Korea; the
basic computer skills: Microsoft word, computer program about tourism, food and beverage service
skills.

The appropriate characteristics on job training of student that the work establishments in
working habit and human relation are service mind, punctuality, pride of profession, human relation
to customers’ colleagues, paticnce, responsibility and enthusiasm.

The hypothesis test: the results are indicate the administrative personals and performing
personals have no differcnces in the appropriate characteristics on job training of student with the

significance of 0.05 as weli as hotel and tourism company.





