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Media Design Development for Tourism promotion in the Northern region of

Northeastern Thailand
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ABSTRACT

The research purpose to studying the behavior of tourists and media entrepreneurs for promoting
tourism. The factors of Public relations and Communication Administration that relate to
communications with tourists. Problems and obstacles in public relations distribution. The best
position of the sign posts between tourism places and also to develop printed media in posters,
brochures and tourism leaflets in north cast area. The populations from this field survey research were

sclected from Thai tourists in the north east part of Thailand.

From Elective Design that was considered from secondary data and dept interview from government
officers, they have part in tourism and tourism goods distributors by using quota and judgment
samplings  under consideration of logic. Random sampling under portion determination and
purposive sampling revealed that Diversity of all kind of sign posts; the tourists demanding were

sign arrows on sign posts. the position of the sign posts should be set before curves and the junctions,

sign posts and mile numbers should be big enough for far away seeing also unique local style of sign



posts, rcgulated length number on sign posts, the sign posts should be in eyes level, no plants or

impediments in the front of the signs, big font with color that cross background*s color, durability and

standard design for utilitarianism.

Diversity of Printed media, brochurcs and posters need to be improved to be more interesting with
updated information and the making of more brochures and posters should be supported. The figures
of brochures should not be as big as the posters and also be carried. Updates, correctly, uncomplicated

information and local’s logo are needed for tourism’s brochures and posters





