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ABSTRACT

The study was inspired 2 initiated from political conflicts during March-May 2010. This
event obviously affected the tourism Industry of the country as a whole the researched to study
the intention of the Intemation#l tourists to visit Bangkok and study attitudes towards political
conflicts. Also the factors effective their decision to visit Bangkok after the conflict was explored
In addition to this, suggestions regarding tourism management during crisis, was provided.

Questionnaires were applied as a key instrument to collect data for the present study. The
research results sugyested that 1) the attitudes of foreign tourists toward democracy in Thailand
affect their intention in planning, budgeting, and revisiting, inviting others to travel, satisfaction,
and exploring information before their trips; 2) the attitudes of foreign tourists toward violence
from Thailand's political conflict affecting their intention to travel and information exploration
before their trips; 3) the attitudes of foreign tourists toward confidence in abilities of Thai
government to resolve political conflict affecting their intention to revisit, satisfaction, and
information exploration before their trips; 4) the attitudes of foreign tourists toward confidence in
security management and foreign tourist support from Thai goverament affecting their intention
on planning, budgeting, and revisiting, inviting others to travel, satisfaction, and exploring
information before their trips; and 5) the need to \;isit Bangkok was at low level. 6) The approach

to management tourism during crisis / political conflicts in the future.



