unfnde

ialasants : wwliuguuuunsvsafiunsevsusesureantsvieaiurey o

szpziianlasents - Tuil 1 funeu wa. 2554 fis Aoy wn, 2555

v
v clatos

mu%aummquzawhﬁaﬁnmuu*ﬂﬁzﬁ{;-.tmuﬁ!niwitmﬁm'umw'nmuﬁuz;rm"ﬁ‘mﬂ"m'n
wlnadifswaramnisidunsisnfisrmiuinsdeawnden  Suunnguismsumusziuns
visudien@ider uunguauaunsyieieuserululinsrodwindon mBviildEnyRangsy
Tumnisitinasenisiwunguaiumiunseieiefuremnduiinsdedmanden midoiiiu
nunutayaisuuvasuowldfineusnevuiifiengsewite 19 fa 24 ¥ 9 900 Ay
namsidonuinernuudulngiinsuilaaddslussiun(x =2.72) inginssunsvioadieindu
iinsadawndauluseduann (X=2.68) msuilardidnliaudmiusiumsveaiieniiiuiinsee
dawandenagathisdréadisedv 0.05 Wedwunnguamdidies 6 svfu wuin dnlngjeglungud
deduiosas 65.6 ngudilvauunanevas 25.7 nandlnduuindevas 7.8 nqudidiensouisy
ar 0.8 waznguddeaseuniniasar 0.2 lasi a1y wa nsdnw 570l Lildidedodrdnlunis
Swunnauil wavisaiiendutedudwnlumssuunnguausedudide Wovhmsduunguuuuid
Finshomaiansliaszitadoionssutunuinis 24 Uszan wuit wnwulizuuuiddini
usnanafu 6 sUuuy Feideldddanil nquaunmuasdanden nduusraunisaiiuiiu Suss
FiassA nauaulanmeouns nauaulatausssu nauianssuluainis uasnguuaramaimg suuuy
a3 6 wuuiiasuismuduwsvssruevlufsnssiunnnisidfesas 56.6 disldnaliams
Iinneiduunnguiiadnuianssuiumnnsiifinasenissuunngunseiielesudermiuiingie
Auwndeusanannaunseieiaiuios wui msilluaaatins madhiuRanssuiemsuntawuas
Husssurd mefawasaanada nadriufonsalumaniaseg msiduin uazmssumiide
FTNTBY (MUFAIRV) ﬁuasiamsﬂmunnduf':ati'mﬁﬁﬂﬁﬁtywNaaﬁﬁszﬁu 0.05 Wievihmssuwunngy
mupunsrieTeusiamuniufinsredainden wuin wnwudeeas 79.1 WunqunstiteIesutiey
sammnduiinssodauandon wariovar 209 Wungunssieleiudamuiuiinsredaindon Tavi
g oAl msdny wayvswld hifinasionnssuunnauil

Addny: wolin mavieadien wnvu  mavisafirridulinsiedauiadey  UuuUTETIn



ABSTRACT

Project Title: THE FUTURE OF SUSTAINABLE TOURISM DUE TO THE YOUTH IRAVEL FC
PREDISPOSITIONS

Project Duration: December, 1, 2011 - September, 30, 2012.

This research has the objective for studies the youth travel form predispositibrii‘-,‘?
seen consumers values and environment-friendly-travel (EFT) values measurement. Fe
«lassify the youth travel by green values level and separate green consumers from the nfgt'
50 green. This research also investigates the role of leisure activities toward EFT activené
«ategories. The main research instrument employed for this study was questionnaires that -
were self-administered to 900 respondents. A respondent must be 19 - 24 years old. The
results showed high green consumer values (X=2.72), and high EFT values (X =2.68). There
were statistically significant relationship between green consumer values and EFT values.
When classified the youth by green shading, there were five major forms of EFT travel; very
dlark green, dark green, medium green, light green, and very light green. We found that 65.6%
of youth were dark green group, 25.7% were medium green group, 7.8% were very dark
wreen, 0.8% were light green group, and 0.2% were very light green group. There were no
«tatistically significant differences based on age, gender, education, and income. The tourism
area preference was the importance factor of distinguish between these groups. Factor
analysis was used to reduce the youths’ assessment of importance of 24 leisure activities in
tife into six different cultural patterns. We termed these patterns “health and environmentat

n “

concern -,

” ({34

adventure, fun and party”, “interest in movie”, “interest in culture”, “indoor”,
and “interest in learning.” These six patterns explained 56.6% of the variance in youth
preferences. Discriminant analysis was used to explore the importance leisure activities
preference factor of separate green consumers (active group) from the not so green (less
wtive group). There were statistically significant differences based on voluntary service,
nvironment/nature  conservation, classic music, special event, sports, and books,
wespectively. When classified the youth by activeness categories. We found that 79.1% of
youth were less active group, 20.9 % were active group. There were no statistically

-ignificant differences based on age, gender, education, and income.
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