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ABSTRACT

This study adopted both qualitative and quantitative research. The main purpose of this
study was to set up strategies for the development of creative economy and saciety in order to
promote the identity of frentier tourism in this area.

Four sample groups of participants were recruited into the study. This included 1) 20
participants from involved public authorities, 2) 30 staff members working in involved private
sector and other authorities, 3) 381 people living in two Kong River communities (i.e., Weing
Kao where Weing Nua and Weing Tai villages, government center, trading area, and port were
located and Sobruag community located in Goiden Triangle). and 4) 400 Thai and foreign
tourists. The data'were collected using a questionnaire, in-depth interview, and focus group
discussion. The qualitative data were analyzed using an abstract analysis; the data were collected
from documents, in-depth interviews, and focus-group discussion. The findings from the
qualitative study were used to describe and confirm the findings of the quantitative findings using
statistical values (i.c., mean, percentage, standard deviation, and t-test).

The results revealed that five possible strategies for creative development of economy
and society are strategies for 1) economy development, 2) socicty development, 3) tourism
management development, 4) tourism services development, and 5) tourism marketing

development.



