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Abstract

{ t —test, F- test ( one-way ANOVA)} to test the hypotheses. -
The results indicate that the majority of Thai tourists are male, 41 -50

- Years old, bachelor’s degree holders, married; work in company, from all part
of Thailand with 20,001 - 30,000 Bath income, the purpose of staying is travel;

+ least 2~ 3 night per time, they know hotel information from their frien ds,
- reservation by telephone, choosing hotel by themselves, staying two person, .
- expenditure between 501-700 Bath, per night, transportation by air. |

Hypothesis testing reveals that general information has impac%t on

: promotion, process, people,
i tourist decision making. gt
; The study results, entrepreneur cap be used marketing stratégy
 according to target market group. S
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