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Abstract

The objectives of this rescarch were studying the work motivation and working’s
behaviour in f(rontier tourism business of Thailand-Laos, for comparing the work bchaviour
between travel agency and hotel industry and studying the relationship between work motivation
and working’s behaviour in tourism industry by using total sample 140 person; 112 in hotel
industry and 28 in travel agency.

The personnel in tourism industry are male 42.1% and female 57.9% by having the age
amount 15-25 years old is 15.0%, 26-35 years old is 53.6%, 36-45 years old is 26.4%. The
educations of the sample are high school or equal is 28.6%, diploma or equal is 27.9% and also
graduated is 27.9%. '

Almost personnel in tourism industry have work motivation in moderate rate and the
other part have in high rate

Almost personnel in tourism industry thought that they have work quantities in
moderated rate and the overall image work qualitics in high rate. Therefor, the personnel consider
in resources usage to be average worthwhile in highest rate, in a part of overall image ability
found that it is high rate; personnel’s morality have high rate in average.

The personnel in tourism industry have the relationship rate with the organization in
moderate rate and found that if someone blamed about their organization, they will hold a brief
suddenly in high rate

The resuit of hypothesis

Work behaviour of travel agency and hotel industry is not difference in the significance
rank 0.05. |

Work motivation of personnel in guide industry have a positive relationship with
working's behaviour in guide industry by the significance rank 0.05 and have Pearson’s Product
Moment Correlation result in 0.69.

Work motivation of personnel in hotel industry have a positive relationship with
working's behaviour in hotel industry by the significance rank 0.05 and have Pearson’s Product

Moment Correlation result in 0.74,



n

Work motivation of personnel in tourism industry have a positive relationship with
working’s behaviour in tourism industry by the significance rank 0.05 and have Pearson’s

Product Moment Correlation result in 0.79.



