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Abstract

The object of this research are study of tourist and entreprencurs behavior, method to
release media for tourism, factor which influence of communication advertising, public relation
which 2 characteristic style, the communication in line with visitors, problem of distribution
media, a suitable distance for sctting signpost between site for tourism, and method of media
development including poster brochure and leaflet in upper northeaster region tourism. Collected
data by field survey research and questionnaire. Population is Thai local visitors who visited in

upper northcastem region.

The specified design from collected data and secondary data and depth interview of
govermment official, entrepreneurs who concern with tourism. Population is Thai local visitors
who visited in lower northeastern region. The sampling are quota sampling , judgment sampling

~ which considercd on reason , ratio sampling and purposive sampling.

The result of tourism signpost studied found problem of signpost distribution of frequency
between signpost, size that can not scen on long distance , the obstacle especially weed flora,

alphabet was 100 small or been fean with background that found on all of provinces. Signpost



distributing should be inquire on local division. Problem of design use color technique to be
attraction. The problem of poster and brochure are several found on hotel and Tourism
Organization of Thailand on districts and some, but rarely found on site of tourism and most of
brochure are lack of tourism information ,In addition to poster and brochure were blur and old-

fashioned.

The result of suitable distribution signpost on location studied from survey and
questionnaire found problem of unsuitable distribution signpost on location. Somewhere was over
distributing and somewhere visitor suggested to adding more signpost than present cause

confusing of way to entrance or exil.

Suggestion for pattern of signpost and all of media for tourism studicd

Sign pattern studied suggestion for suitable of setting sign be clear
Do not set up beside another sign in area ,size of alphabet and sign are clear, clear up the obstacie
including weed flora and should inquiring for professional, designer and local division. Most of
visitor suggested 10 used color technique for design to interest, sign qualification are durable,
improving data and improving sign distribution, use interesting technique for design and
distribution sign for useful benefit of communicating, unique local standard pattesn, for Highway
department , Highway district go standard and to be unique, the suitable distribution to distribution
on location in lower northeastern region.

Brochure and poster studied suggestion from questionnaire are should be improving
information and patter to be interesting and updating information. should be more promoting to
publish brochure and poster. And suitable brochure size and completely information including map

which casy 10 understand.



