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Potential of The Resources for Cultural Tourism of Puthai Banpow

Banpow Sub-District, Nongsoong District, Mukdahan Province

ABSTRACT

The objectives of this research were: 1) to study the potential of the resources for cultural tourism in
natural, historical and cultural destination of Puthai Banpow, Banpow Sub-District, Nongsoong District,
Mukdahan Province; 2) to study the .potential of the resources for cultural tourism products or community
products of Puthai Banpow, Banpow Sub-District, Nongsoong District, Mukdahan Province; 3) to study the
potential of the resources in belief, traditional events of Puthai Banpow, Banpow Sub-District, Nongsoong
District, Mukdahan Province. These research was either quantitative or qualitative research. The area of the
sesearch was Puthai Banpow, Banpow Sub-District, Nongsoong District, Mukdahan Province. The population

studied was cultural tourist group 300 people; consist homestay tourist group 100 pcople, agro-tourist group



it

100 people and general tourist group 100 people, by using the interviewed forms to be the tool for the data
collection. Analyse the data by used the statistical package for the social sciences: SPSS program.

The findings of personal factor found that the gender factor of these research, the majority was male,
age was between 30-39 years, education level was bachelor’s degree level. The population studied in these
research, the majority has the marriage status, occupation were government service/state officer, and used an
automobile of tour company in travelling to homestay. The majority traveller was a member group of 11 - 15
wurists. The objective of travelling was relax. The results about managing tourist attraction of
natural side, historical side, cultural products side, or community products, belief and traditional
festival side by using the standard point; 10 standards and 50 indicators of homestay standard.
In conclusion, homestay standard was the most level. The accommadation side found that the tourist
group has given accommadation data about the suitability and quality was the most level; food and
suitability nutrition and quality was the most level. The safety side found that the tourist group has
given data about the suitability and quality was the most level; managing side about suitability and
quality was the most level; tourism activity side found that the tourist group has given tourism
activity data about the suitability and quality was many level. The environment side found that the
tourist group has given environment data about the suitability and quality was the most level. The
value added side found that the tourist group has given value added data about the suitability and
quality was the most level. The promotion side found that tourist group has given promotion data
about the suitability and quality was the most level. The belief side found that the tourist group has
given belief data about the suitability and quality was the most level by having the many suitability
and quality indexs. The traditional side found that the tourist group has given traditional data about
the suitability and quality was the most level.

The results of appropriate managing activities in cultural tourism arrangement in the
resource of the community based tourism found that the cultural, custom and traditional side of the
Puthai community, they have inheritance about the tradition of dressing, food, accommodation and
using medicine. The belief and the intellect side, the community still has vigorously inheritance
about the twelve tradition. The community has belief in the stories of shrine, ancestor salutation and
heing keep ghost. Besides, the intellect still has to relaied from the village philosophers. The natural
resources side, the resources provided to built the tourism, they have fertility and beauty. The
homestead character for the tourists used Puthai houses for accommodation. The characteristic of

food including the clean, being Puthai local food. The safety administration side has arrangement



about local valunteen guards from the villagers for assistance and look after the tourists closely. The
management of homestay entrepreneur side, they have administrative comunittee group. The
activities format will have performance group, they have arrangement about cultural tourism within
the area and outside. Besides, the community still has a new model development characteristic like
the forest-tourism. The environment characteristic side, environment has fertility and biological
variety. The souvenir shop side, the community has shop in order to show goods and arrange ability
products of community for being a souvenir to the tourists. The promotion for marketing and public
relation side, they have brochours, website and an advertisement like a words of mouth by tourists.
The suitability of service charge rate side, pricing follows the suitabilities by divided to separated

from That tourists and foreign tourists.



