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Potential of Thai massage services to facilitate tourism in Esan
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Potential of Thai massage services to facilitate tourism in Esan

Abstract

This was a descriptive, subjective study based on a sample population in Khon Kaen
province classified as three groups: state sector administrators, representatives from tourist
businesses aﬁd tourists. Each subgroup affects the potential for traditional Thai massage to attract
tourists to Northeast Thailand (Esan). We studied: 1) Perceptions, attitudes and opinions towards
the provision of traditional Thai massage; 2) Opportunities for marketing healthcare; and, 3)
appropriate patterns and activities, together with methods to overcome obstacles to facilitate tourism
to Esan. Primarily qualitative data were gathered from: focus group, structured interview,
questionnaire, and central location sampling. We found that most tourists knew about traditional
Thai massage and liked it although they did not understand its technical definitions. The limitations
to the potential of Thai massage included: 1) a shortage of skilled masseurs; 2) a shortage of
personnel who could advise tourists; and, 3) a lack of government support. The possible impacts of
bringing additional tourism to Esan are: a) material modernization; b) improvement in expected
work standards; and, c) improved understanding of tourists. Appropriate patterns and activities for
tourists to Esan would include: i) nature tours, ii) traditional Thai massage, and iii) community

visits. Thai massage does indeed have potential for promoting tourism to Northeast Thailand.
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