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ABSTRACT

Currently spa service places are one of significant sale points for hotels and resorts which
can attract Thai and foreign tourists to stay in. It is, therefore, necessary for hotel spa services
places to have development in every aspect for responding to the needs of different customers.

The purpose of this study was to compare Thai and foreign spa service users’ satisfaction
with hotel spa service use, and to use the oblained data for SWOT Analysis in a case study of
Belle Villa Resort in Chiang Mai. And the study results found would be able to be efficiently
impleﬁmented in developing, improving, and planning operation to achieve the goals of business
performance.

The sample consisted of 290 service users : 54 Thais and 236 foreigners. A questionnaire
was an instrument used for measuring levels of the sample’s satisfaction. The satisfaction levels
were measured in 4 aspects : product, price, service quality of clerks, and physical feature. The
statistics used for analyzing data were percentage and mean; and Chi-square was employed for
testing hypotheses.

For the results of general data analysis, the following were found. Most of the Thai

service users were female, aged 31-40 years, were married, and held a bachelor’s degree. Most of .

them had a private business career/trading, eamed monthly income of 50,001 baht and more, and
mostly bought the spa service through Road Show. In comparison, most of the foreign spa service
users were female, aged 31-40 years, were marmied, held a bachelor’s degree, earned their livings
mostly as private company clerks, and earned monthly income of 50,001 baht (1221 USD).
Travel agents. were the channel that these foreigners popularly selected to buy the spa service.
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As for measuring levels of the simple’s satisfaction, it was found that the Thai and
foreign spa service users showed different satisfaction at the 0.05 level of statistical significance
in these 3 aspects: product, price, and physical feature; while in service quality of clerks, it was
found that the two groups of service users did not show different satisfaction at the 0.05 level of
statistical significance.

From the SWOT analysis, it was found that the strengths of the Belle Villa Resort Hotel
spa included : clerk services, service products, the body the entrepreneurial place and reasonable
prices. Its weaknesses were communication in foreign languages for its clerks and inadequacy of
spa places foreign the high season. Its opportunities were the stream of more prefersing health
care and state promotion. Treats included high costs of produ?:ts because they were imported,

severe spa business competitions, lack of personnel and natural disasters.




