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This thesis was conducted to study and propose Shop Display of One Tembon One
Product Tourism Village Case Study in Tawai Village, Chiang Mai Province where
villagers earn their living by making wood handicrafts. This village established its center
for displaying and selling the handicrafts Song Fung Klong the canal, where many
stores buy various products but the display of each kind of product within the stores is
not clearly featured. The products are displayed fully in all places by focusing on the
guantity, not considering the image of the stores, the traffic lanes within the stores,
displaying methods to attract the buyers. The researcher studied the physical condition
of the stores in this OTOP Village and general components of the area, environment
within the stores and product distribution, buyers' and sellers’ opinions towards the
product display and store surrounding to propose an approach for designing and
arranging the surrounding in the stores of Thawai village.

The research was conducted by preliminary study on relevant documents, survey
on the real area and on the overall physical status within the center, physical status
within the stores displaying each kind of products, by theoretical study and collecting
field data by interviewing, photo taking, observation, record and information from
analyzing the plan within 50 stores of each product kind. This was to study the display of
products within the stores from the real place. Data from the interview with 30 samplings

of sellers and field data were used to make a questionnaire on the opinion of the buyers



toward the display of 10 stores of each product kind and other general components of
the area.

From the study and information analysis, the findings on the attitudes of the buyers
towards the display and the internal store environment which meet their demands are,
namely, the characteristics of center roof, front signboard of every store should have
contact number, attractive front window display should have front facade, display
window should be decorated with natural materials on its walls, internal floor should be
off polished-surface materials, decorated materials for the internal wall of the store
should have white painting appearance. For ornamental plants in front of the store,
flower pots should be found in each corner and the plants should be of those or similar
to those grew in the houses and community, Product display can be in the middle or
sideward. These kinds of display are mostly used since they give more spaces for
displaying. For internal display, various but related products are displayed. The sample
store has the size of 4.00x4.00 m. This size is that of most of 50 stores. Later, the result
from the analysis on internal area of the store selling 10 kinds of products and the data
from questionnaires on the internal display were used to set zoning and features for
displaying products and components of the shelves, displaying positions, wall display in
order to obtain displaying format for 10 kinds of products as Buddha image, sculpture,
mirror frame, drawings, wood doll and souvenir, lamp, vase, earthenware, local cloth

and bag.





