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ABSTRACT

The objective of this research was to study (1) effect of marketing mix level on
influencing to processed food buying decision (2) consumer behavior in processed food buying
(3) relationship between personal factor, marketing mix and consumer behavior on processed
food buying decision. Data collection was conducted through distribution of questionnaire to 421
Thai tourists in Chonburi and Rayong provinces by quota sampling method. Data werc analyzed
using frequency, percentage, arithmetic mean, and Chi-square test of independent at 95 %
confidential level.

The result showed that most of consumers were women at the age more than 20-30 years
old. The educational level was bachelor degree and monthly income was less than 10,000 baht.
The family size was 3-5 members and lived in the central part of Thailand. Average frequency of
traveling to both provinces was 1-2 times per year. These research results also revealed that:

(1) Level of marketing mix influencing processed food buying decision of Thai tourist in
Chonburi and Rayong province in overview was high. Marketing mix factors from highest to
lowest arithmetic mean value were price, promotion, place, and product. The highest ranking
details for each factor were inexpensive price compared between quality and quantity, good
service of sale person, shelf arrangement easily for consumers to select and good taste
accordingly

(2} Consumer behavior in processed seafood products buying were as following: most of

the product bought were dried seafood, fish snack/squid snack and fermented shrimp pastes.

I



Consumers would buy processed foods every visit, during on the way back home. They spent
about 301-500 baht each time. The most popular shopping places were shopping center in Ban
Phe, Rayong and Nongmon, Chonburi due to many varieties of products could be achicved. The
consumers would buy from the same shop if they find what they wanted to save time. The main
reason for buying was to consume as snack.

(3) Hypothesizes with significant result were Education level related to marketing mixes
in term of price and place, average monthly income related to marketing mixes in term of place
and promotion, gender and age related to favorite type of processed food and average spending
value, average monthly income related to average spending value and shopping place, place of
birth related to buying frequency, traveling frequency related to buying frequency and average

spending, and shopping place related to marketing mixes in term of promotion.
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