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Abstract

This research’s objective was to construct a website for public relations on homestay tourism
campaign. The researcher had arranged contents and details as well as homestay activities in each
page of the website so that it was convenient for those who interested in the homestay tourism to
read via the internet. An experiment of accumulating data has been evaluated, analyzed and
concluded by two media experts and six data experts. Then, information about satisfaction from the
website were obtained by questionnaires from group of specified samples which consisted of 52
people. Device used in the experiment were the website for public relations on website homestay
tourism campaign, evaluation questionnaires based on quality evaluating form, and satisfactory
evaluating form. Rating was made in five levels according to the Likert method calculating the

mean and standard diviaion value.

Conclusion of data analysis was drawn from evaluating the quality of the website for public
relations on website homestay tourism campaign. The media experts and the data experts found out
that the website had quality at an average of 4.08. From the evaluation of the sample group’s
opinions, it was apparently found that the satisfaction from the website had reached the level to an

average of 3.96. Therefore, the website for public relations on website homestay tourism campaign



had generally good quality and could be used in public relations on website homestay tourism

campaign which visitors could study any information as they pleased.
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