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Abstract

The study of information seeking behavior and satisfaction of tourist to public relations media of
Tourism Authority of Thailand (TAT), Surat thani aimed to study public relations media of Tourism
Authority of Thailand, study tourist behavior of information seeking in Surat thani province and to
compare satisfaction level of tourist in Surat thai toward public relations media of Tourism
Authority of Thailand. Sample group is 5 executive and TAT officers and 378 Thai tourist in Surat
thani. Data were collected by convenience sampling in second semester of 2010 academic year.
Tool in the study is questionnaire with confidence level 0.92. It was found that online media were
used by TAT such as facebook, website, e-mail, webblog and youtube and offlne media were used
such as brochure, leaflet, billboard, newspaper, radio and television.The information is obtained by
internet (45.10%), computer and electronic instrument (63.2%).Satisfaction level of tourist is at high
level ()—( =4.48,S.D = 0.27) When considering each issue, it was found that in the area of Cutout
has the highest average score ()_( =4.60, S.D = 0.39). The statistic test for hypothesis illustrated that
tourists with different gender, age and occupation have no difference in satisfaction level toward
public relations media of Tourism Authority Thailand Surat thani. Tourists with different
educational level, hometown and salary have difference satisfaction level at significance statistic

level of .05
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