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Abstract
The purpose of this research were to study the usage behaviors and satisfactions of Thai tourists
towards restaurant service and the development of marketing communication strategies of restaurant
entrepreneurs in Samui Island, Surathani. The representative sample of the study are 400 Thai
tourists who were services in the restaurant and 10 restaurant entrepreneurs were interviewed
utilizing simple random method. Research instruments were questionnaires and interviewing form.
The statistics used were frequency, percentage, standard deviation, T-test and F - test. The research
results found that overall of the satisfactions of the Thai tourist who were serviced in the restaurant
was at high level (X¥=3.90, S.D. =0.48) and as if considered the satisfaction of the serviced in the
restaurant orderly by product was at high-level (X=4.04, S.D. =0.49) Distribution way to interact
with clients was at high-level (X=3.95, S.D. =0.51) and service processing was at high-level
(X=3.87, S.D. =0.62) .Comparative demographic data to the satisfactions of Thai tourists towards
restaurant service found the statistic significance at.05. The development of restaurant
entrepreneurs’ marketing communication was analyzed using qualitative research and the
interviewing data found that they should focus on internet media , word of mouth, and information

strategy focus on food , price , place and promotion .
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