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Abstract

This research plan has the aims as follow 1) to set up the tourism business structure,
business strategic pan and public relation strategic plan in Kamphaeng Phet 2) to study the
tourist’s behavior and satisfaction toward visiting Kamphaeng Phet Historical Park, the World
Heritage 3) to study the pattern and examine tourists’ preference to the tourism promotion
activities, throughout the development guidance tourism activities in the park 4) to collect the
interesting folk show information and manage the dramatic art shows in Kamphaeng Phet in the
term of light and sound performances 5) to build up and manage the training course in the career
blending style for local personnel development to promote the park. The data sources are
1) secondary data from related documentary and researches 2) primary data which collect from
2.1) Thai and foreign tourists 2.2) related entrepreneurs concern with tourism industries in
Kamphaeng Phet both government and private organizations. The tools and methods are
questionaire, indepth interview, focus group, observe activities, dramatic shows, and activity
pattern testing.

The research results found that the structure of tourism industry in Kamphaengphet
composes of 6 businesses, which are 1) food and drink 2) souvenir 3) accommodation
4) transportation 5) guided tour and 6) entertainment. According to the tourism business strategy
can be provided into 3 functions as corporate strategy, business strategy and functional strategy.
The aims reach to the goal of Kamphaeng Phet’s tourism vision not only “To be the mixed up
tourist sources between cultural and natural, touching both nice life style and natural beauty”, but

also “To be an efficiency tourism network, touching both nice life style and natural beauty”.



Thai tourist behavior found that most of them traveled by personal vehicles, accompanied
with their family and it were their first time to visit the park. The reason of their traveling was to
enjoy the historical place. The attractive things for their traveling were the valuable and long term
history, the beautiful architecture and the world heritage city warranty from UNESCO. The
tourism mass communication they received in high level was person media. According to the
foreign tourists found that most of them traveled with the tourist companies. The attractive things
for their traveling was the world heritage city warranty from UNESCO. The tourism main reason
was taking the pictures as their reminder. The tourism mass communication they received in high
level was websites. As a whole, both tourists had high level satisfaction.

The form of promoting activities held by the park between the years 2004-2006 was not
much different. In term of the tourists’ preference towards the pattern of promoting activities, the
difference was found between Thai and foreign tourists. The first three activities that Thai tourists
preferred most were a guide book with map and descriptions of the tourist places, the put up of
more detailed information signs of important spots and the use of the score-collecting book
respectively. On the other hand, the foreign tourists preferred elephant riding, boat rowing around
the city wall and detailed information signs of important spots respectively. Regarding to the
development guidance activities to promote the park, all who concerned emphasized the unique
informative activities that conspicuous and different from Sukhothai and Srisatchanalai Historical
Parks. Also the tourism should include the public relation. The achievement of the suggested
activities could be met with good cooperative from all sectors who concerned. All parties should
help to make the park known both the tourists and general people.

In the term of the interesting folk shows which used to promote the park were 1) Kor-Kai
Dancing 2) Chakangrao Dancing and 3) Puttabhucha Dancing. For the dramatic art shows which
is Kamphaeng Phet’s uniqueness, in the term of light and sound performances, had 2 sections as
1" section was the folk shows which showed during Thai style dinner which were 1) Kor-Kai
Dancing 2) Tone Dancing 3) mixed up both Thai and occident musics 4) Hill-tribe dancing and 5)
Teptidadoi Dancing and 2" section was the show called “Seksin...Subsaisang...Kamphaeng
Phet”. As a whole, the tourists had high level satisfaction.

The training course which necessary for the tourism career has 4 units, the total are 48

hours which are 1) Kamphaeng Phet Historical Park information for 6 hours 2) English for
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concern careers (tourism English) for 18 hours 3) tourism business information for 12 hours and
4) the entrepreneur’s tenet for 12 hours. The management guidances for this training course were
Rajabhat Kamphaeng Phet University has to try out the training course, finding out the local main
host, supporting and promoting the course training using for all interested organizations in
Kamphaeng Phet, actuating all concerned organizations in Kamphaeng Phet to have the
responsibility in personnel development, arranging the certificate for the trainees, finding out the
guidances in building and keeping the training course’s quality for the sustentation study and
supporting Kamphaeng Phet tourism industry ‘s career building for the local people’s chance in

using their training knowledge with their career.



