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HTML) Tauerdoududn  vowerAIs NG N1 U 1NBT (browser) ATWNTATIVIIY
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L. suvesulaillauims 24 v ﬁﬂdaﬁuiﬂumuzn‘imﬁauaz
4910 Online/immediate/24-hour availability, directly connect buyers and sellers (3u'l¥Avn@
Wu3nsnaeanal (online 24 hours per day) tazifluanweisuazliuimsitsaata
(depending on line speed and network traffic, of course) M lisaszuazaunsouimsgndn
Retnazainuazsand naon 24 vy

2. fiogia lunnuvia UbiquitySeviafeudemaniaTan

3. amalan  Global wuhmsuldsunlasitsengjvounievin
sumediiafensfiszaulancunsaitagni i Tanuazgniannsodadedu duiold
walan

4. agdderdes Digitizaton aunseagifesseunziiulasldszuy
Adnoalddw

5 udenawet s i Multimedia

6 annsoneu i lanTelilfnsnmenu Interactivity

7. aunse SouiFiuuazii One-to-one

8 hdaithlss Tomiuazdeyaiidesnsinsiu1d Inwegration

ms'lﬁu?nnufigﬂﬁflﬁﬁﬁqaf‘\'amssausausfunau'h’:’maq’s'mf?u(One-stop
integration of functions-that is, integrating all the necessary functions for a transaction at a single
point of access)

9. annsodulyaielivuaio1’naoaaa Can be updated in real-
time, therefore always up-to-date

10.  aARUNU Reduce costs

11. u‘%unauﬁn Increase productivity Airline can use e-commerce to
communicate and transact with distributors and customers in a more cost-effective and timely
manner than through traditional channels.

12 dsmlpszduvenis uinisnegndt Improve level of customer
service

13. ATLFUANUA! nﬁuﬁ'ﬁﬂgﬂﬁﬁ Strengthen customer relationships

14.  wSwwiilogmagsne intelligence

15. (RUSTUUNITVIOATI YOIMIUTMIHID HANAR Increase direct sales

of products or services 1311w annsailigsfelndasudui Innegaasananilan mo
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16.  naszniemslaven, dszniduius  Tddusinn  Generate

advertising, sponsorship or brokerage revenue
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