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Abstract

The analytical snrdies in using Video Media for Ecotourism, io an

experimental research of randomized contral-group, pre-rcsr, post-test desigrr aod

gathering infomration in the form of guestionnaire. An estimate t0,000 tourist who

has registered with the Royat Forest Deparunent for The National park of Thailand

Doi-lntanon were subjected for the strrdy group usiog rhe experimeot The researcb

was conductcd in April using a random method of systernatic sampling. An ideat

group of 120 people was subjected to video Media of Ecotourism to analyze the

effectiveness of tlre media and comparing the rcsuls of the reaction prior and after

exposure of rhe media by computing tbrough the SpSS program.

The results of the dresis wer€ as to follows,

l. Ecotourism video Media cooceived for the purpose of conserving tte

environments, tourism and marteting, in getting tourist involve has reach tte
expected results.

2. comparing the pre-test and post-test of the video Media, the resuls

has show some sipificant difference from statistic.

3- The result of the tourist satisfactions and reactions from experiencing

fie Video Media has show to be in a mid level, as expected.
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