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ABSTRACT

The objectives of the study are to study the effectiveness level of the cultural tourism
promotion policy in Ampher Phimai and to analyze factors that have an impact on the effectiveness of
the policy.

The qualitative methods of participant observation and in-depth interview are utilized for
collecting data. Additionally, the quantitative method is also used as 250 samples of both Thai and
Foreign travelers are selected randomly for interviewing through structured questionnaires.

The research found that the effectiveness of nine dimensions of the policy is high. Firstly, there
are many activities that promote the local history. Secondly, participators realize the value and want to
revive the local culture. Thirdly, participators have to leam and realize the value of the local history.
Fourthly, the organizers of the tourism festival hire local employees. Fifthly, the average income per
day of local people is higher from participating in the tourism festival. Sixthly, both Thai and Foreign
travelers are satisfied in traveling. Seventhly, travelers realize the value of domestic tourist places.
Eighthly, many travelers expect to travel inside a country, Ninthly, most travelers expect to introduce
their families or their friends to travel inside a country.

In addition, the effectiveness of a dimension of the policy is almost high; that is, there is
activity with shows the conservation and revival of the Jocal custom and culture, Additionally, the
effectiveness of two dimensions of the policy is nearly low. Firstly, the number of Thai travelers who
go to travel in Phimai History Park is slightly increased. Secondly, the number of foreign travelers who
go to travel in Phimai History Park is also slightly increased.
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Factors that have an impact on the effectiveness of the policy are as follows. First, the policy
implementation conflicts with the policy objective. The objective of the Phimai tourism festival is set
to have local employment and income distribution, but the festival organizations are based on business
tourism. This factor causes travelers a lack of opportunities to purchase the local high~quality products.

Second, some committees hardly participate in meetings. Lastly, the organizers emphasize on
public relations by using the local advertising medias, such as, print ad , poster ad, poster and local
people. However, the use of the nationallevel advertising medias, such as, television, radio,

newspaper, and internet, are relatively low.



