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Abstract

The reserch study of the thesis Title of “The Stakeholoder Attitudes with Thai — Malaysis
Bordcr Tourism Busincss : Casc Stuy of Songkhla Province” was a survery rescarch study and
was with the purposes of studying the attitudes of tourists, tourism business entrepreneurs, trade
business operators and relevant services with tourism business, public office civil servants and the
local people toward 9 factors comprising of the services on facilites, tourism venes,
accommodation facilites, food service, pricing of product, consumer products and souvenirs,
sincerity and safcty on lives and propertics having cffects on Thailand - Malaysia border tourism,
the are which was under the study of the Thailand - Malaysia border area in Songkhla Province.
The sampling group under this research study was comprised of 424 subjects and the collection of
data was processed using SPSS software package, statistics used were comprised of percentage,
average, standard deviation, t - test and One Way Analysis of Variance.

The Result of the study Found that :

1. The attitudes of the group of tourist groups towards the 9 factors most were for with
them at a good level, with average value of 3.51, and standard deviation of 1.03. The tourists
were with the attitudes on the services on facilities, tourism venues, accommodation facilities,
food service, pricing of products, consumer product and souvenirs, sincerity and safety on lives

and propcrtics with statistical significancc at the level of .05
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2. The attitudes of the group of population in the localities towards the 9 factors most
were for with them at a good level, with average value of 2.92, and standard deviation of 1.09.
The group of population in the localities were with the attitudes on the services on facilities,
tourism venues, accommodation facilities, food service, pricing of product, consumer produsta
and souvenirs, sincerity and safety on lives and properties with statistical significance at the level
of .05

3. The attitudes of the group of entrepreneurs of tourism business / trade / services
towards the 9 factors most were for with them at a good level, with average value of 3.33, and
standard deviation of 1.05. The group of entrepreneurs of tourism business / trade / services were
with the attitudes on the services on facilities, tourism venues, accommodation facilities, food
service, pricing of product, consumer product and souvenirs, sincerity and safety on lives and

properties with statistical significance at the level of .05

4, The attitudes of the group of public official civil servants towards the 9 factors most
were for with them at a good level, with average value of 3.22, and standard deviation of 0.95.
The group of public official civil servants were with the attitudes on the services on facilities,
tourism venues, accommodation facilities, food service, pricing of product, consumer product and

souvenirs, sincerity and safety on lives and properties with statistical significance at the level

of .05

The results of hypothesis tests found that the Stakeholoder attitudes with Thailand —
Malaysia Border Tourism Business : Case Study of Songkhla Province, was at a moderate or
medium level and were not in accordance with the assumptions set forth, and most were with

different opinions.



