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The objectives of this study were to study the structure and behavior of international tourists and to
analyze the effect of international tourists’ expenditure, by region, on the production sectors in terms of
increase in domestic product, value added and balance of payments. The 58x58 sectors Input-output Table was

used in the analysis.

The result showed that the main sources of international tourists during 1993-2002 were East Asia,
Europe and America, respectively. Their average expenditure was 5,233.31 baht per head per day. Souvenir
shared the largest portion of their expenditure. The international tourists’ total expenditure was 323,483.96
million baht in 2002. Most of this amount was directly concentrated on 4 major sectors namely (1) service, (2)
manufacturing, (3) transportation and communication, and (4) banking insurance and real estate. In addition, it

also contributed indirectly to other sectors, such as agriculture, mining and quarrying, and construction.

The analysis of the effect of international tourists’ expenditure by using the Input-output Table
indicated that the amount of 323,483.96 million baht from international tourists’ expenditure led to an increase
in domestic product and value added in various sectors added up to 588,481.27 and 268,406.12 million baht,
respectively. It also led to 55,033.32 million baht demand for intermediate goods and services, consequently
reduced the amount of net contribution to balance of payments to 268,450.64 million baht in 2002. As for the
effect of international tourists’ expenditure from each of the 7 regions, the sectors with the highest domestic
product, value added, and balance of payments were manufacturing and service. The expenditure of tourists

from East Asia, Europe and America contributed highest to the growth in these sectors, respectively.

Since tourism was important to the Thai economy in various aspects, thus, it should be promoted
and new types of activities should be developed continuously, such as health services, cultural tourism, Thai
festivals and traditions. The tourism activities should be developed in accordance with the interest and taste of

tourists from each of the 7 regions.

e . Fgpleammptf4 28 03, 0b

7 /
Student’s signature 4hcsis Advisé’s signatu/é




