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This thesis aimed to study the current resources for tourism characteristics, the needs of tourists and
business to tourism activity, the background of tourists and business, the recreational activily, the tourists
needs and their satisfaction to propose the management for tourism of Koh Kret. The data were obtained by
interviewed tourists on Monday-Friday and Saturday-Sunday and Holiday of 60 tourists samples and 30
business samples. The data were analyzed by descriptive statistics such as percentage, mean and chi-

square test.

The research results show that Koh Kret have three main resources for tourism 1. The history,
the ancient antiqueness and a religion such as Wat Paramaiyikawat, Wat Chimphli, etc. 2. The culture of
arts, tradition and activity such as center create of pottery 3. The native food and a souvenir such as the group
of sweet thai. Most tourists highly express their need travel to Koh Kret, Changwat Nonthaburi. Most
business want a high support of activity and the management of tourism. When considering tourists’ opinions
and producer’ opinions, they want a support for tourism on Wat Paramaiyikawat, center create of pottery, and
the group of sweet thai because it is a good weather for tourism, high potential for development in the future,
good zoning, a good activity for the community. The community gain benefit from this tourist activities. For
the improvement of the tourism management, tourists’s opinions and producer’s opinions were to improve
koh kret into a special interest place, the tourists information, the management of garbage, the management of

noise, the management of a good community and increasing activities for a benefit of the community .

The suggestion was to increase special interest on product of Koh Kret, to improve the walking
path for tourism, to increase safety, to increase cleaning, to manage garbage, to improve tourism information
for tourists, to improve the tourists service center and to provide support activity for tourists to support a

higher requirement of tourists every year.
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