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The objectives of this study were 1)to develop media for public relations; 2) to
implement public relations campaign and 3) to examine the efficiency of the campaign on

garbage separation of tourist at Sarika waterfall, Mueang district, Nakhon Nayok province.

The total of 30 Thai tourists at Sarika waterfall, Mueang district, Nakhon Nayok
province served as respondent of this study. Data were collected using questionnaire.
Observation and gathering data on garbage separation behavior was conducted on Friday,
Saturday and Sunday. Data were analyzed and presented through percentage, mean,

standard deviation and t — test.

Results indicated that poster was appropriate and cfficient medium of the
campaign on garbage separation. The achievement score of tourists before and after the
implementation of public relations was significantly different at .05 level. The respondents

(74.82 %) were able to scparate garbage correctly.
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