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The purposes of this research were 1) to study the Image of Tourism Authority of
Thailand in the Opinion of Thai Tourists and 2) to find out the factors which related to the image

of Tourism Authority of Thailand in the opinion of Thai Tourists.

The sample was 323 Thai tourists at Bangsan Beach, Chonburi and Talingchan Floating
Market, Bangkok. The data were collected by using questionaire and analyzed by statistical
program. The statistics employed for analyzed data were percentage, mean, standard deviation,

ANOVA, and Multiple Classification Analysis. The level of statistical significance was set at .05.

The results of the research indicated that Thai tourists had a positive opinion toward the
image of Tourism Authority of Thailand. In addition, it found that frequency of trip per year and
the perception of Information of Tourism Authority of Thailand related to the opinion of the Thai
tourists toward the image of Tourism Authority of Thailand. The other factors, such as gender,
age, educations level, career, income, tourism style, type of attractive tourist place, the knowledge
and understanding of the role of Tourism Authority of Thailand and the experience of Tourism
Authority of Thailand did not relate to the Image of Tourism Authority of Thailand in the Opinion

of Thai Tourists at the level of statistical significance.
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