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The objectives of this research were to study tourism behaviors and opinions of tourist toward
recreational settings at Krathing Waterfall, Khao Kitchakut National Park, Chantaburi Province, to determine
factors influencing tourism behaviors and tourists’ opinions, and to study the relationship between tourism
behavior, tourists” opinions and overall satisfaction of tourists in visiting the waterfall. Data were collected by
questionnaire and 400 tourists participated in the survey. The researcher used descriptive statistics, multiple

regression analysis, and correlation analysis to conclude and present the study results.

The study found that most tourists had appropriate tourism behaviors. They expressed that the
tourism site was highly accessible though it was remote from noisy community. The site was highly natural.
The opportunity for social encounter, evidence of human impact on the site, and level of site and user
management were moderate. The majority of tourists rated moderate for the suitability of facilities and
services the national park authority provided to park visitors. Results from hypothesis testing revealed that 3
independent variables significantly influenced tourism behaviors and accounted for 9.80% of variance in the
behaviors (F = 7.030 ; Sig = 0.000 ; R’ = 0.098). Those variables were knowledge on appropriate tourist
practices (Beta = 0.255 ; t = 5.045 ; Sig = 0.000), distance from residence to the site (Beta = -0.130 ;
t=-2.601 ; Sig=0.010), and objective of the visit (Beta = 0.140 ; t=-2.112; Sig = 0.035). Two independent
variables significantly influenced tourists’ opinions and accounted for 12.10% of variance in the opinions
(F=8.933;Sig=0.000; R*=0. 121). These included type of tourist group (Beta = 0.248 ; t = 5.021 ,

Sig = 0.000) and group size (Beta = -0.190 ; t = 3.892 ; Sig = 0.000). In testing the relationship between
tourism behaviors, tourists’ opinions, and their overall satisfaction, it was found that only tourism bchaviors

that significantly related to the satisfaction of tourists (r = 0.109 ; Sig = 0.029).
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