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The study divides into two parts of macro and micro level. Findings from macro
study indicate that, over the period of 1996 — 2000, numbers of foreign tourists increase
averagely 6.50 percent per year. Majorities of tourists are male, age on range of 25-34 years
and stay approximately 6-8 days for each trip in Thailand. Multiple regression analysis result
reveals that major significant factor affecting numbers of tourists are the ratio of ticket price
to income per capita, the ratio of hotel room rate per day to income per capita, Thai consumer
price index, foreign exchange rate and dummy variable of tourism promotion activities exist
in each period. Meanwhile, these three factors together with foreign exchange rate are

significant factors that determine the tourists expenses positively.

The micro study indicates that most foreign tourists are male with 35-45 vears of
age. Each spends on average 4,336 bath per day. The significant factors that positively
influence tourists’ spending are the tourists’ age, marital, status, education level, monthly

income and the stay period in Thailand.

Basing on the findings, the study suggests that all kinds of goods and services for
tourism should be priced reasonably. Quality of tourism commodities should be the most

concerned in order to induce tourists to stay longer in Thailand.
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