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The objectives of this study were to investigate some personal characleristics of tourists, their
behavior in receiving information from mass media and the behavior in visiting national parks, and testing the
influence of personal characteristics and information receiving behavior to the behavior in visiting national
parks. Doi Inthanon National Park and Khao Yai National Park were uscd as suidy areas. Questionnaire was
used to collect data from 410 park visitors. The survey data were analyzed using descriptive statistics, logistic

regression analysis, and multiple regression analysis.

The study found that most tourists chose certain time in visiting the national parks. The majority of
them preferred to travel during public holidays, between November to February. Most tourists compared
many tourist destinations before making travel decision. They well prepared the travel but had low level of
positive on-site behavior. The highest percent of tourists chose internet to search for tourism information but
they received the information from television at the most. The majority of them received information before
the visit and found that the information was very attractive. Hypothesis testing found that educational level,
source of tourists, experience in visiting the park, and the attractiveness of information from mass media
significantly influenced tourist behavior in choosing time to travel (Chi-square = 55.375; Sig. = 0.000;

R =0.213). Using internet to search for tourism information and receiving of information from tourism
website significantly influenced tourist behavior in choosing travel destination (F = 2.229; Sig. = 0.008;

R’ =0.083). Importance of spending holiday for travel, receiving of information from tourism website, and
the attractiveness of information from mass media significantly influenced tourist behavior in preparing the
travel (F = 2.704; Sig. = 0.001; R’= 0.099). And educational level and source of tourists significantly

influenced on-site behavior of the tourists (F = 4.488; Sig. = 0.000; R =0. 154).
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