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Abstract

There were three purposes of this research. Firstly, this was to study the attitude and
impressions of foreign visitors towards visiting Thailand concerning 10 investigated aspects
:1) Thai culture and tradition, 2). natural attraction, 3). Thai cuisine, 4). security in life and
belonging, 5) recreation and sports, 6). entertainment, 7). accommodation, 8). travel costs,
9).shopping / souvenirs, and 10) tourist facilities and services.) Secondly, it aimed at
studying the factors related to their attitude and impression, and thirdly, to survey their
problems and needs concerning tourism in Thailand.

Sample for the study was 100 foreigners visiting Thailand and coming to Loei in
2002-2003. Data was collected by using English written questionnaire. The frequency,
percentage, means, standard deviation, and Chi- square test were used for data analysis.

The results of the study were as follows.

1) Generally, the study found that 18 % of foreign visitors had good attitude towards
tourism in Thaifand, while 16 % of them had bad attitude. Considering in each aspect, it was
found that foreigners had very good attitude towards Thailand in term of (1) Thai culture/
tradition, (2) natural attraction, and (3) Thai cuisine, respectively.

2) In general, 17% of foreign visitors had good impression towards tourism in
Thailand, while 16% had bad impression. Considering in details, it was found that they had
good impression with (1) Thai culture and tradition, (2). natural attraction, (3). Thai cuisine,
(4). accommodation, and (5). travel costs, respectively,

3) There were six variables related to the attitude of foreign visitors towards tourism
in Thailand with statistic significance at .05. Those variables were: (1) age, (2) level of
education, (3) nationality, (4) trip companion, (5) purpose of visit, and (6) time of visit. In the
opposite, sex, marital status, career, income, and type of journey were not related to their
attitude towards tourism in Thailand with statistic significance at .05.

4) There were six variables related to the impression of foreign visitors with statistic
significance at .05. Those variables were : (1) age, (2) level of education, (3) nationality, (4)
trip companion, (5) purpose of visit and (6) time of visit. In the opposite, sex, marital status,
--career, income, and type of journey were not related to their impression towards tourism-in
Thailand with statistic significance at .05.

5) As for problems and needs, the study found that their major problems were: (1)
communication with most Thai people who had limited ability of using English (2) limited
sources of tourist information or tourist service centers, (3) public relation, (4) improper
services in many shops and public sections, (5) some local food and drinks, (6)
transpiration, (7) punctuality, and (8) deceit with price and fare. According to the mentioned
problems, the foreign visitors needed well qualified English speaking staff, good and
convenient services, proper and precise information from immediate sources and good and
adequate transportation services.



