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ABSTRACT

The objectives of this research were to: 1) survey community needs concerning
the contents of English for local tourism textbook, and 2) to construct an English for local
tourism textbook used as an additional resource for the English for communication course
for the 3" year vocational certificated students at Chum Phae Industrial and Community
Education College in Khoon Kaen province. The subjects for the studies were divided
into 2 groups. The first group was to be administrated in order to obtain community needs
which comprised 142 representatives (2 teachers of English and 40 students from the year
3" year level of the Chum Phae Industrial and Community Education College and 100
local tourism stakeholders from 10 sectors in the community). The second group was
students and teachers who were to use the textbook. This group was to be selected in
order to check and confirm the quality and suitability of the constructed textbook which
comprised 5 teachers of English and 11 students from the Chum Phae Industrial and
Community Education College. Three types of research tools were designed for the
studies: 1) a community need survey form, 2) a text book draft, and 3) the text book
quality and suitability check form. The obtained quantitative data were analyzed by the
percentage, means, and standard deviation. The qualitative data were analyzed on basis of
the content analysis. The results of the study were as follows:

1) From the community needs’ survey of 9 topics and 68 subtopics related to local
tourism in Chum Phae, Phu Phamaan, and Khon Sarn districts, the studies found that each
topic was selected between the range of 69.0% - 43.6%. The top three selected items
were: 1) basic information about tourist attractions in the areas (69.0%) and direction
services (64.8%), 2) tourist attractions at the Thung Kramang (66.2%) and the bat cave in
Phu Phamann (65.5%), and 3) local hand woven silks (63.4%). The item with the fewest
selection was the local tradition of merit making called “The Bun Klang Baan”.

2) Content areas acquired from the need surveys were classified into 8 topics and
31 subtopics. All of topics were arranged as the textbook called “Three amazing angel
cities” which was divided into 4 themes and 13 titles.

3) From the quality and suitability check process, the study found that the

textbook quality was holistically and individually rated at the high level (X 4.26). In
addition, the quality of each item was high as well. The top three high rated items were: 1)
the appropriateness of the drills (4.53), 2) the relevance to everyday life usages (4.37), and
3) the relevance to academic concerns (4.30). The lowest rated item, but still at the high
level was the exercise appropriateness (4.03).

4) From the quality and suitability check process by teachers and students, the
study found that the textbook quality was holistically rated at the high level (4.5). In
addition, the quality of each item was rated high as well. The top three high rated items



were: 1) the appropriateness of the drills (4.54), 2) the correctness and clarity of contents
and textbook structures (4.52), and 3) the relevance to everyday life usages (4.51). The
item rated lowest, but still at the high level was the exercise appropriateness (4.47).

5) The final manuscript comprised 4 units. Unit 1 “The background information”
was divided into 4 titles: 1) Nice to meet you, 2) The background information of Chum
Phae, 3) The background information of Phu Pha Maan, and 4) The background information
of Khon Sarn. Unit 2 “The tourist attractions” was divided into 3 titles: 5) Chum Phae tourist
attractions, 6) Phu Pha Maan tourist attractions, and 7) Khon Sarn tourist attractions. Unit 3
“The way of lives” was divided into 3 titles: 8) Beliefs, 9) Trut Thai festival, and 10) Mor
Lam. Lastly, unit 4 “The Uniqueness” was divided into 3 titles : 11) Local foods, 12) Local
products, and 13) Ancient objects.





